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Company Overview

Product Portfolio
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Company Overview

Global Smart Factory Infrastructure
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Company Overview

Overall Yield AH| %|X=} A2 85% O|AF 21
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Brand Evolution Roadmap
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Global Market Analysis
224 A% 85%E AIX[st= HIo|X| 4Ate] 2P 11X, CAGR L 6% 0|4 4%t o

716X HEOR DML Ma|2 50| S2A(Si-Hy) 277} Ate] #al

TOTAL VALUE MARKET CONCENTRATION Si-Hy MATERIAL

21.3Z KRW 85% (Big 4) 65% (Market Std.)

* J&J, Alcon, CooperVision, Bausch&Lomb

|~ Regional Market Performance
+——=Global vs. Korea Segment

REGION MARKET SIZE CLEAR SHARE CORE SEGMENT CAGR
GLOBAL AVERAGE SOUTH KOREA
USA 7.2 KRW 92% Clear /Si-hy 5.5%
EU /CIS 5.37% KRW 90% FRP Modality 4.8%
Japan 2.8 KRW 75% 1-Day Disposable 3.5%
® Clear(Vision) ® Color(Cosmetic)
China 2.1 KRW 65% Online Focused 9.5%
X 0 0 [
Korea 0.6 KRW 58% Color Lenses 4.2% ?J.E.g ?=_1E'H_|£ HI§OI %EHE'I EHHI 2-1HH %% (K-Beauty 7||I:|_|-)
Asia /ME 3.3 KRW 75% Hydrogel Base 8.2%

% Total Value and Market Size are based on Retail Sales (Sell-out) Figures.
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Global Market Analysis

Global Si-Hy Color Market Forecast

2024 1.425($1.0B)

2028(E) 2.2725($1.5B)

2030(E) 2.72(%1.88)

% 20247 1,380% 2026 ~ 2030 1,480¥
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Approach Market
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2. 294X Highlight
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2. Z4"94H Highlight
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2. 2 4H Highlight
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3. Growth Strategy

* Vision & Re-rating

* Vision & Roadmap



3.Growth Strategy

Vision & Re-rating
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3.Growth Strategy

‘ Vision & Roadmap
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HOIMXIZF 20|
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(%)

23,126

15,147
65.5%
7,979
34.5%
5,802
25.1%
2,178
9.4%
1,662
1,410
6.1%

31,624
19,282
61.0%
12,342
39.0%
6,098
19.3%
6,244
19.7%
5,438
4,204
13.3%

30,716
17,800
58.0%
12,916
42.0%
6,690
21.8%
6,226
20.3%
6,498
4,968
16.2%

-3%
-8%
-3.0%p
5%
+3.0%p
10%
+2.5%p
0%
+0.6%p
20%
18%
+2.9%p

33%
18%
-7.5%p
62%
+/.5%p
15%
-3.3%p
186%
+10.9%p
291%
252%
+10.1%p
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KHAH(TH B oE3d) 2025H% | 20264 127]  MUALL 2025449 20264 127|
S 147,996 155,692 5% 56,819 67,422
g U MR 15,338 20,910 36% 31,045 31,502
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\ PN, 43,667 47,929 10% 2025 | 20264 1£7]
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Z7|0hExHA - - 0% o[eldoig 111,141 107,804 -3%
7 |EtH| 7S At 18,696 19,317 3% H|X|H{X| £ -16 13 -21%

244,892 252,225 3% 157,029 153,301




Data Source & Disclaimer

1. Market Forecast & Statistical Data
- 22 FEHEAIX 5l Sj-Hy Z2] 2= A2 MHA|E #2 5 CAGR 9.8%5)

« Source : Grand View Research(2026), Research Nester(2025), Fortune Business Insights(2026) & IE{ZX LHE =AM K=

» Basis of Estimate :

=24 H|O|X| 4AHGlobal Top 4)2] A Jto|EE2[Ql 8 Si-Hy Metg EdE, e 3718 2/l R Ki'd
Opzl
MIEH WA (Hy->Si-Hy) 75t 222 Sfote A=

- TTro

Z(Sell-in/Sell-out)2 11243t Retail Market Value 2&&!, 12|11 OFA|OHAPAC) A& ZAIo| Zef "X AXY

2. Technical & Clinical Standards

* Si-Hy &tAE0H2(Dk/t) 7|1&E

% 2F(Low / Mid / High / Super High)

* B.A.Holden & G.W. Mertz (1984): D.M. Harvitt & J.A. Bonanno (1999)
Clinical Criteria for Oxygen Transmissibility.

* |SO 18369:2017 Standards for Ophthalmic Optics.

* TFOS International Workshop on Contact Lens Discomfort.

* Internal analysis based on industry-leading Si-Hy product specifications.

3. Disclaimer
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