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g a u CAGR (1996~2002) ; 124%
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GS SHOP

” 20234 & O 18%
” 20234 & O 22%
« = ) Total 404 (CAGR 3.9%) ( (CAGR 17.8%
Total 361
G )
(13.3%)
(2.3%)
(16.2%)
@.2%) 22.1%)
(-0.1%)
46 (12.3%) (1.5%)
(4.8%) 7.8%)
PC :
(-3.7%)
2020 2023F 2020F 2021F 2022F 2023F
*Source : NH ('21.1) *Source : NH ("21.1)
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1,407
4Q'19 1Q'20 2Q'20 3Q'20 4Q'20 “ T U
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Appendix — Product Mix ( u ) GS SHOP
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Appendix — Market Share ( u GS SHOP

- u a M/S - Co )

(20194 Y) i
159.1 173.8  188.9  201.0 207.7 >

2015 2016 2017 2018 2019
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; 2018 2019 2020
7,109 6,421 7,409

6,733 7,844 8,211

" 13,842 14,266 15,620

2,841 2,673 2,862

69 140 258

" 2,910 2,813 3,120

U 328 328 328

U 1,105 1,105 1,105

(-)969 (-)1,081 (-)1,087

a R " 2 1 150
Y 10,465 11,100 12,004

g 10,932 11,453 12,500

(%) 26.6 24.5 25.0

U (%) 0.0 0.0 0.0
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( )

u
4019 % 1020 % 2020 % 3020 %  4Q20 % Q0Q  YoY
10,809 100.0% 10,951 100.0% 11,341 100.0% 10,890 100.0% 11,806 100.0% 8.4% 9.2%
Y o 3,900 36.1% 4,111 37.5% 3,912 34.5% 3,600 33.1% 4,086 34.6% 13.5% 4.8%
5,886 54.5% 5,934 54.2% 6,445 56.8% 6,292 57.8% 6,649 56.3% 5.7% 13.0%
= 804 7.4% 759 6.9% 824 7.3% 789 7.2% 859 7.3% 8.9% 6.8%
219 2.0% 147  1.3% 160 1.4% 209 1.9% 212 1.8%  1.4% -3.2%
2,126 19.7% 2,133 19.5% 2,218 19.6% 2,201 20.2% 2,282 19.3% 3. 7% 7.3%
1,832 16.9% 1,814 16.6% 1,802 15.9% 1,818 d 16.7% 1,820 15.4% 0.1% -0.7%
294 2.7% 319 2.9% 415 3.7% 383 3.5% 462 3.9% 20.6% 57.1%
379 3.5% 416 3.8% 414 3.7% 406 3.7% " 472 4.0% 16.3% 24.5%
200 1.9% 318 2.9% 304 2.7% 299 2.7% i 381 3.2% 27.4% 90.5%

( )
== 40Q19 % 1Q20 % 2Q20 % 3Q20 % 40Q20 % QoQ YoY
3,284 100.0% 2,978 100.0% 3,043 100.0% 2,868 100.0% 3,178 100.0% 10.8% -3.2%
Y 1,407 42.8% 1,241 41.7% 1,191 39.1% 1,108 38.6% 1,197 37.7% 8.0% -14.9%
1,571 47.8% 1,483 49.8% 1,573 51.7% 1,512 52.7% 1,679 52.8% 11.0% 6.9%
= 170 5.2% 149  5.0% 172 5.7% 139 4.8% 182  57%  30.9% 7.1%
136 4.1% 105 3.5% 107 3.5% 109 3.8% 120 3.8% 10.1% -11.8%
2,126 64.7% 2,133 71.6% 2,218 72.9% 2,201  76.7% 2,282 71.8% 3.7% 7.3%
1,832 55.8% 1,814 60.9% 1,802 59.2% 1,818 i 63.4% 1,820 57.3% 0.1% -0.7%
294 9.0% 319 10.7% 415 13.6% 383 13.4% 462 14.5% 20.6% 57.1%
379 11.5% 416 14.0% 414 13.6% 406 14.2% 472  14.9% 16.3% 24.5%
200 6.1% 318 10.7% 304 10.0% 299 10.4% 381 12.0% 27.4% 90.5%
* IFRS
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u (
2015(FRS) %  2016(FRS) %  2017(IFRS) %  2018(IFRS) %  2019(FRS) %  2020(IFRS) % YoY
35,120 100.0% 36,696 100.0% 39,220 100.0% 42,480 100.0% 42,822 100.0% 44,988 100.0% 5.1%
TV 18,261 52.0% 18,280  49.8% 18,443  47.0% 17,108  40.3% 15,688  36.6% 15,710  34.9% 0.1%
10,552  30.0% 13,153  35.8% 15,562  39.7% 20,080 47.3% 22,946 53.6% 25319 56.3%  10.3%
4,736 13.5% 3916 10.7% 3597  9.2% 3,365 7.9% 3142  7.3% 3230  7.2% 2.8%
924 2.6% 785 2.1% 634 1.6% 585 1.4% 262 0.6% 0.0% -100.0%
647 1.8% 562 1.5% 984 2.5% 1,342 3.2% 784 1.8% 729 1.6% -7.0%
9,802 27.9% 9,709  26.5% 9,826 25.1% 8,203 19.3% 8,233 19.2% 8,833 19.6% 7.3%
8,677 24.7% 8,423  23.0% 8,381 " 21.4% 6,830 ~ 16.1% 7,032 7 16.4% 7,254  16.1% 3.2%
1,125  3.2% 1,286  3.5% 1,445  3.7% 1,373 3.2% 1,201 2.8% 1579 35%  315%
1,145  3.3% 1,364  3.7% 1,374  35% 1,653  3.9% 1,569  3.7% 1,708  3.8% 8.9%
808  2.3% 1,035  2.8% 970  2.5% 1,206  2.8% 1,066  2.5% 1302 2.9%  22.1%
(
2015(FRS) %  2016(IFRS) %  2017(FRS) %  2018(IFRS) %  2019(IFRS) %  2020(IFRS) % Yoy
10,913 100.0% 10,651 100.0% 10,517 100.0% 10,735 100.0% 11,945 100.0% 12,067 100.0% 1.0%
TV 6,532 59.9% 6,335 59.5% 5973 56.8% 5,643 52.6% 5,224  43.7% 4,738  39.3% -9.3%
2,446 22.4% 2,815 26.4% 3,025 28.8% 3,962 36.9% 5,619 47.0% 6,247 51.8% 11.2%
= 940  8.6% 694  6.5% 606  5.8% 549  5.1% 571  4.8% 641  53%  12.3%
350 3.2% 273 2.6% 227 2.2% 207 1.9% 90 0.8% 0.0% -100.0%
645 5.9% 534 5.0% 686 6.5% 374 3.5% 441 3.7% 441 3.7% 0.0%
9,802 89.8% 9,709 91.2% 0,826 93.4% 8,203 76.4% 8,233 68.9% 8,833 73.2% 7.3%
8,677 79.5% 8,423  79.1% 8,381 " 79.7% 6,830 ~ 63.6% 7,032 " 58.9% 7,254  60.1% 3.2%
1,125 10.3% 1,286 12.1% 1,445 13.7% 1,373 12.8% 1,201 10.1% 1,579 13.1% 31.5%
1,145 10.5% 1,364 12.8% 1,374 13.1% 1,653 15.4% 1,569 13.1% 1,708  14.2% 8.9%
808  7.4% 1,035  9.7% 970  9.2% 1,206 11.2% 1,066  8.9% 1,302 10.8% 22.1%
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