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Disclaimer

This document contains past, present, forward-looking statements of 

The Hyundai Department Store and related affiliates.

Forward-looking statements may be changed due to inevitable circumstances.

Readers are advised not to invest solely based on information stated in this document. 

The Hyundai Department Store does not take any kind of responsibility from decisions made due to this 

document.  

Hyundai Department Store Co., Ltd.



Description

2Q Cumulative

FY19 FY20 YoY (%) Diff FY19 FY20 YoY (%) Diff

Gross Sales 1,586 1,555 ▲1.9 ▲31 3,169 2,939 ▲7.3 ▲230

Net Sales 533 517 ▲3.1 ▲17 1,054 966 ▲8.4 ▲88

G P 399 354 ▲11.4 ▲46 789 673 ▲14.7 ▲116

(%) (25.2) (22.7) (24.9) (22.9)

SG&A 349 346 ▲0.9 ▲3 663 650 ▲2.0 ▲13

O P 51 8 ▲84.0 ▲43 126 23 ▲81.7 ▲103

(%) (3.2) (0.5) (4.0) (0.8)

R P 68 20 ▲70.9 ▲49 161 54 ▲66.6 ▲107

Ⅰ. Financial Information

(Unit: KRW, bn, %)

Footnote: 1) Numbers are in consolidated basis (K-IFRS)
2) Gross Sales: Net Sales + COGS of consignment Sales + Discounted Sales
3) GP(%) = GP/Gross Sales, OP(%)=OP/Gross Sales

1. Performance (Consolidated Basis)

Foot note 2)

Foot note 3)

Foot note 3)

Foot note 1)
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Description
Net Sales Operating Profit

FY19 FY20 YoY (%) Change FY19 FY20 YoY (%) Change

Department
Store

473 425 ▲10.3 ▲49 70 26 ▲62.5 ▲44

Duty Free 85 117 +37.3 32 ▲19 ▲18 1

Ⅰ. Financial Information

(Unit: KRW, bn, %)

Footnote: 1) Department Store: Hyundai Department Store + Hanmoo Shopping
Duty Free: Hyundai Department Store Duty Free
→ Separate Basis

Foot note 1)

Foot note 1)
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2. 2Q Performance (Separate Basis)

3. Cumulative Performance (Separate Basis)

Description
Net Sales Operating Profit

FY19 FY20 YoY (%) Change FY19 FY20 YoY (%) Change

Department
Store

950 817 ▲14.0 ▲133 168 60 ▲64.1 ▲108

Duty Free 155 197 +27.0 42 ▲43 ▲37 6

Foot note 1)

(Unit: KRW, bn, %)



Incheon Airport DFS

Ⅱ. Sales Area & Store Information

: Operating

: New Stores(Planned)

Sum Operating Planned

Sum 26 24 2

Department Store 16 15 1

Outlet 7 6 1

DFS 3 3 0

Apgujeong

Mok Dong

Shincheon

D-Cube

Mia

Trade Centre
/

DFS

Cheonho

Dongdaemun Outlet / DFS

Garden Five
Outlet

Parc.1
(Est. 2021.01)

Dong-gu

Choong Chung

Daejeon Outlet

Busan

Ulsan

Daegu

Jungdong

Kintex

Gimpo Outlet

Pangyo

Songdo Outlet

Namyangju Outlet
(Est. 2020.11)

Daegu Outlet

Seoul
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※ 2020 New Open Store 
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※ 2020 New Open Store 
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※ 2020 New Open Store 

• Incheon, Jung-gu, Gonghang-ro, 272
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FY20 FY21 ~

Outlet Namyangju Premium Outlet  2020. Nov 345bn 61,157㎡ 156bn 48bn Owned

Dept Parc.1(Seoul) Department Store  2021. Jan 600bn 88,420㎡ 76bn 34bn Rent

Rent /

owned
Description Type

Open

Year

Sales

(Yearly)

Sales

Area

CAPEX

☞ Confirmed plan to open 2 additional stores (1 Dept, 1 Outlet) 
In FY21 1Q, total 26 stores will be operating (16 Dept , 7 Outlet, 3 DFS)

1. New Location(Store) Plan

2. Sales Area Status (Incl. Expansion)

YoY(%) YoY(%) YoY(%)

Department Store 15 695,056㎡ 1.9% 15 695,056㎡ - 16 783,476㎡ 12.7%

Outlet 5 211,731㎡ 8.0% 7 327,536㎡ 54.7% 7 327,536㎡ -

Duty Free 1 14,251㎡ - 3 32,602㎡ - 3 32,602㎡ -

Total 21 921,038㎡ 5.4% 25 1,055,194㎡ 14.6% 26 1,143,614㎡ 8.4%

Description
Store

FY19

Area Store Area Store Area

FY20 FY21

Footnote) FY20: Dongdaemun DFS(New), Daejeon Outlet(New), Namyangju Outlet(New), Incheon Airport DFS(New)
FY21: Parc1 Dept(New)

Ⅱ. Sales Area & Store Information
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※ New Store Information (Due to open) 
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※ New Store Information (Due to open) 
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Ⅲ. Duty Free Stores 

1. DFS Overview

Description Trade center Dong-dae-mun Incheon Airport

Open Date 2018 November 1st 2020 February 20th 2020 September 1st

Location
Gang-Nam

( Trade Centre Department Store 8-10F )
Gang-Buk

( Doota Mall 6-13F )

Incheon International Airport
( Terminal 1 DF7 area )

Area
14,251㎡
( 4,311 py )

16,028㎡
( 4,857 py )

2,856㎡
( 864 py )

Concept High-end Luxury Store Young Trendy Lifestyle Store Fashion and Accessory

2. Roadmap

○ 4th largest DFS player

○ Economy of scale:
Common cost reduction(HQ expenses, Logistics etc.) and enhance purchase power for GPM(%)
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Ⅳ. Online Business

- E

- ex) 
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※ 2020 New Open Online Channel 

https://tohome.thehyundai.com
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Ⅴ. ESG(Environmental, Social, Corporate Governance)
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Q & A


