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Life style Design Digital Company
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GS SHOP
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2 £ 2019 2020 2021 1Q
SSIIAt 6,421 7,409 7,632
HI &SI 7,844 8,207 8,265
I SAH 14,266 15,616 15,897
SSEM 2,673 2,855 3,189
HeSSH 140 274 324
2 SAH 2,813 3,129 3,513
ez 328 328 328
=02 1,105 1,105 1,105
2xs (-)1,081 (-)1,087 (-)1,087
JIEPE == 1 150 161
ool 11,100 11,992 11,877
=2 SAH 11,453 12,487 12,384
SIHIE (%) 24.5 25.1 28.4
X2 2HIE (%) 0.0 0.0 0.0
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T2 1020 % 2020 % 3020 %  4Q20 %  1Q21 % QoQ Yoy
$| = ‘ﬂ,‘ 10,951 100.0% 11,341 100.0% 10,890 100.0% 11,806 100.0% 11,282 100.0% -4.4% 3.0%
VAL 4,111 37.5% 3,912 34.5% 3,600 33.1% 4,086 34.6% 4,182 37.1% 2.3% 1.7%
Bl ﬁ%,' 5,934 54.2% 6,445 56.8% 6,292 57.8% 6,649 56.3% 6,171 54.7% -7.2% 4.0%
OlE il _./_\._-‘Z‘,' 759 6.9% 824 7.3% 789 7.2% 859 7.3% 752 6.7% -12.5% -0.9%
7| E} 147 1.3% 160 1.4% 209 1.9% 212 1.8% 177 1.6% -16.5% 20.4%
tj&=&0|< 2,133 19.5% 2,218 19.6% 2,201 20.2% 2,282 19.3% 2,221  19.7% 2.7% 4.1%
ook 1,814 16.6% 1,802 15.9% 1,818 d 16.7% 1,820 d 15.4% 1,849 16.4% 1.6% 1.9%
o odo|al 319 2.9% 415 3. 7% 383 3.5% 462 3.9% 372 3.3% -19.5% 16.6%
HolM| XX =0( 2 416 3.8% 414 3.7% 406 3.7% 468 4.0% 493 4.4% 5.3% 18.5%
':O|'7| 0| ol 318 2.9% 304 2.7% 299 2.7% 368 3.1% 392 3.5% 6.5% 23.3%

(B2 A 3)

—

=
iy
LI

s 1020 % 2020 % 3020 %  4Q20 %  1Q21 % QoQ YoY
of & oM 2,978 100.0% 3,043 100.0% 2,868 100.0% 3,178 100.0% 2,974 100.0% -6.4% -0.1%
TVA L 1,241  41.7% 1,191 39.1% 1,108 38.6% 1,197 37.7% 1,164 39.1% -2.8% -6.2%
sl =13l ﬁ%,' 1,483 49.8% 1,573 51.7% 1,512 52.7% 1,679 52.8% 1,566 52.7% -6.7% 5.6%
olE| 'jﬂ _./_\._-‘_5' 149 5.0% 172 5.7% 139 4.8% 182 5.7% 141 4.7% -22.5% -5.4%
7| E} 105 3.5% 107 3.5% 109 3.8% 120 3.8% 103 3.5% -14.2% -1.9%
o0l £ &0]| ol 2,133 71.6% 2,218 72.9% 2,201  76.7% 2,282 71.8% 2,221  74.7% -2.7% 4.1%
ook 1,814 60.9% 1,802 59.2% 1,818 g 63.4% 1,820 d 57.3% 1,849 62.2% 1.6% 1.9%
o A Q| Ql 319 10.7% 415 13.6% 383 13.4% 462 14.5% 372 12.5% -19.5% 16.6%
ol M| XX £=0( 2 416 14.0% 414 13.6% 406 14.2% 468 14.7% 493 16.6% 5.3% 18.5%
'é|'7| 0| 318 10.7% 304 10.0% 299 10.4% 368 11.6% 392 13.2% 6.5% 23.3%
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HSNH (Etel: A )

T &2 2015(IFRS) % 2016(IFRS) % 2017(IFRS) % 2018(IFRS) % 2019(IFRS) % 2020(IFRS) % YoY

ESE= Ll 35,120 100.0% 36,696 100.0% 39,220 100.0% 42,480 100.0% 42,822 100.0% 44,988 100.0% 5.1%
VAL 18,261 52.0% 18,280  49.8% 18,443  47.0% 17,108  40.3% 15,688  36.6% 15,710 34.9% 0.1%
e AT 10,552  30.0% 13,153 35.8% 15,562  39.7% 20,080 47.3% 22,946 53.6% 25,319 56.3% 10.3%
SlE{Ul AT 4,736 13.5% 3,916 10.7% 3,597  9.2% 3,365  7.9% 3,142  7.3% 3230 7.2% 2.8%
etz 924  2.6% 785  2.1% 634  1.6% 585  1.4% 262  0.6% 0.0%  -100.0%
7| E} 647 1.8% 562 1.5% 984 2.5% 1,342 3.2% 784 1.8% 729 1.6% -7.0%
e 9,802 27.9% 9,709  26.5% 9,826 25.1% 8,203 19.3% 8,233 19.2% 8,833 19.6% 7.3%
ook 8,677 24.7% 8,423  23.0% 8,381 ~ 21.4% 6,830 ~ 16.1% 7,032 7 16.4% 7,254  16.1% 3.2%
of 21| 2! 1,125  32% 1,286  3.5% 1,445  3.7% 1,373  32% 1201 2.8% 1,579  35% 31.5%
& QIM XM =0l 1,145 3.3% 1,364 3.7% 1,374 3.5% 1,653 3.9% 1,569 3.7% 1,704 3.8% 8.6%
Et7|%=0|2l 808  2.3% 1,035 2.8% 970  2.5% 1,206  2.8% 1,066  2.5% 1,289  2.9% 20.9%

= (Shel: =4 9)

T &2 2015(IFRS) % 2016(IFRS) % 2017(IFRS) % 2018(IFRS) % 2019(IFRS) % 2020(IFRS) % YoY

of| = oY 10,913 100.0% 10,651 100.0% 10,517 100.0% 10,735 100.0% 11,945 100.0% 12,067 100.0% 1.0%
TVAE 6,532 59.9% 6,335 59.5% 5,973 56.8% 5,643 52.6% 5,224  43.7% 4,738  39.3% -9.3%
DHfl AT 2,446  22.4% 2,815  26.4% 3,025 28.8% 3,962 36.9% 5,619  47.0% 6,247 51.8% 11.2%
OlE{Ll AT 940  8.6% 694  6.5% 606  5.8% 549  5.1% 571  4.8% 641  5.3% 12.3%
JlEtR O 350 3.2% 273 2.6% 227 2.2% 207  19% 90  0.8% 0.0%  -100.0%
7| E} 645 5.9% 534 5.0% 686 6.5% 374 3.5% 441 3.7% 441 3.7% 0.0%
o 50| 9,802 89.8% 9,709  91.2% 9,826  93.4% 8,203  76.4% 8,233  68.9% 8,833 73.2% 7.3%
k| 8,677 79.5% 8,423  79.1% 8,381 "~ 79.7% 6,830  63.6% 7,032 7 58.9% 7,254  60.1% 3.2%
ez s o] [ie]] 1,125 10.3% 1,286 12.1% 1,445 13.7% 1,373 12.8% 1,201 10.1% 1,579 13.1% 31.5%
I M| Xt 0] 1,145 10.5% 1,364 12.8% 1,374 13.1% 1,653 15.4% 1,569 13.1% 1,704 14.1% 8.6%
ct7|£=0|2 808  7.4% 1,035  9.7% 970  9.2% 1,206 11.2% 1,066  8.9% 1,289 10.7% 20.9%
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