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CJ CheilJedang IR
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The financial information in this document are consolidated earnings results based on K-IFRS.

This document is provided for the convenience of investors only. This presentation was made as the dates shown and reflected management views as of
these dates. All financial information regarding CJ CheilJedang’s business results and forward looking statements and beliefs about future events are
subject to known risks and uncertainties that may cause actual results to differ from those stated or implied.

CJ CheilJedangis under no obligation or responsibility to update the information provided in the presentation in correspondence to their respective dates.
This materialis a property of CJ CheilJedang and hence should not be copied, modified, displayed or distributed in any format, nor it may be sold or used
to construct any kind of database without CJ CheilJedang’s prior written permission.
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|. COMPANY QVERVIEW

Shareholders’ Stake

Others

Treasury Stocks 17.4%

2.4%

related parties
1.0%

* Based on common shares as of Mar 2019

L Outstanding Common Shares 15,054,186 shares

O Market Cap S 3,897mn
O 3M Daily Trading Value S 9.0mn
O Foreign Investor Stake 21.3%

* As of Jun 2019



|. COMPANY QVERVIEW

Revenue Mix (2018)

$9.3bn

Feed &
Livestock
21%

* Excluding CJ Healthcare and CJ Logistics

OP Mix (2018)

* Excluding CJ Healthcare and CJ Logistics

Revenue Mix (2018)

$17.0bn

Logistics
45%

Feed &
Livestock
12%

OP Mix (2018)

S 757mn

Logistics
26%



|. COMPANY QVERVIEW

CJ Group is engaged in 4 major businesses

[As of end of Dec, 2018]

CJ Corp. Listed

CJ] Chelljedang C} ENM <

—> | Food | |—> BIO

o |

CJ Seafood | © | [ Studio

| 47.0% | |_Dragon |
— | CJ Freshway P : CJ Logistics 53.9%

\ 4

\ 4

CJ Hello

96.0%

o
R L
y

P i 3‘%-0%
. | CJFoodvile | | B oJ Olive CJjcev
a P Networks

. Food& o Retall . Entertainment -
Food Service & Logistics & Media

*Note: Based on common shares



|. COMPANY QVERVIEW

1953 Founded CheilJedang Corp. (the first QOverseas sales account for 49% of total
manufacturing business of Samsung Group) revenue Of5 23bn (2018)
Commenced Animal Feed business

1970s ] . )

aunched Dasida, No.1 seasoning brand Domestic
19805 Commenced Pharmaceutical business 51%

Constructed first lysine plant in Indonesia

1993 Separated from Samsung Group

Began overseas Animal Feed business in

1990s :
SE Asia * Excluding CJ Logistics, CJ Healthcare

2000~ | Spun off non-core divisions Qverseas Sales Portion by Division
2006 while strengthening core biz by acquisitions
97%
2007 Spun off from CJ Corp 74%
2011 Acquired CJ Logistics
2017 Separation of managements and executives in 20%
Food and Bio biz / Acquired Selecta 4%
2018 Disposal of CJ Healthcare Processed Food  Foodstuff Bio Feed &
Livestock

* Overseas revenue excludes exports from Korea



Il. IKEY HIGHLIGHTS

Sales breakdown: Food 52%, Bio 48% (Excl. CJ Logistics, CJ Healthcare)
Diversified business portfolio with stable margins

Revenue Profitability
m Processed Food ~ m Foodstuff m Bio (Unit:Smn) .
i 288%  293% 5
Feed & Livestock  Healthcare 28.3%
9,338 267% 26.8%
2013~2018 CAGR: 79 1% 254% GPM
5%
7;)7;4 21%
oo T 2%
6,993 o
6,584 : -
6% 6%

22%

21%  22% I I

9.2%
NPM

OPM

2013 2014 2015 2016 2017 2018 2013 2014 2015 2016 2017 2018

* Changes in accounting reflected from 2017, refer to P.36



I1]. FOOD DIVISION

1) Overview

Resilient top line led by Process food’s double-digit growth
Stable margin thanks to greater contribution from Processed Food

Annual Sales Trend

Operating Profit and OPM

(Unit: S mn)

Foodstuff = m Processed Food

2013~2018 CAGR
Processed Food: 11%
Foodstuff: 1%

1,66

1,7
1,61

(Unit: S mn)8‘y 89,
(o] (o] 8% 7% 7%

6:/0/._.\’\H
308 303 321 325
306

203

2013 2014 2015 2016 2017 2018

* Changes in accounting reflected from 2017, refer to P.36

2013 2014 2015 2016 2017 2018



I1l. FOOD DIVISION: PROCESSED FOOD 2) Product Portfolio

Diversified product categories from condiments to Ready Meals
Solid growth driven from both domestic and overseas business

Diversified Portfolio Revenue Breakdown
13% Others (Unit: S mn)
7% Paste - Overseas
o 61 5yr CAGR
10% Seasonlng/Sauce g ¢¢¢¢¢¢¢ XU 27%
>
\§
Microwavable @ o oV 3
Rice
,, : 22
Fresh/Sea ™ oy
- ‘ = Domestic
" [ 5yr CAGR
A& L S 10%
‘ = 1
Global (US, China, Vietnam, Russia, etc) . : : .
2013 2014 2015 2016 2017 2018
9

* % of Processed Food revenue (2018)



I1l. FOOD DIVISION: PROCESSED FOOD 3) Domestic Business

Dominant No.1 player in Korean food industry from strong brand
awareness and exquisite cuisines

Market Presence Key Product M/S Trend
(Sbn)  « ” Seasonin 78% 80%
Revenue from Processed Food ] ° 74%
2.7 56%

Microwavable  65%
2.1 Rice .
19 19 19 214
1.8 o
1.3 Red Pepper Paste47%
Soybean Paste 46%
CannedHam  45% .
Dumpling 22% -
f T T T T T T T 1 8% ...'.

Cooked Frozen

\C/}\ Qj?) \O ‘(\\6\ ’qu \'Oq\ OQQJ Lot N
& ) 2 S X S . . o .
° O o O S Kimchi 10%@---®
S O Q QP
O
00 2013 2014 2015 2016 2017 2018
* As of 2017 * Linkaztec

10



111, FOOD DIVISION: PROCESSED FOOD 4) Ready Meal

Market leader in ‘Ready Meals’ seeking for the tastiest, the healthiest and
the most convenient choices

[ Single Person Household Trend in Koreal
30% 33%
9
@

2000 2005 2010 2015 2020 2030

mmmmm Total household(10K)
Single person household
*« @ % Of Single person household

biblgo bib/go ~ R\
Hu| 2 iR Hjg|D #HE2 2

STEW

biblgo i - bib/go 3 bib/ 2 sxlm] ; X '
H|H|D £270dE HlH|D AR I,,Sic’z M3 H|H|2 fjxlﬁm" HH|3 ar’gﬂhﬂ

CES = o= B el 2%

43% 41%

[ Ready Meal Growth (two-year average ‘17~'18) ]
316%

Cupbahn Frozenmeal Sidedish  Soup/Stew

[ Ready Meal Market Size ]
- Broadly defined market: W 3.1 tn, 18.8% ('15~'18 CAGR)
- CJCJ defined revenue: W 352 bn, 122% ('15~"18 CAGR)
11


Hetbahn.mp4
Hetbahn.mp4

Il FOOD DIVISION: PROCESSED FOOD 5) Overseas Business

Overseas revenue grew 33% YoY at $613mn in 2018 exceeding 20% of
Processed Food’s sales

$332mn $174mn $84mn
5 (54% of Global revenue) - (28% of Global revenue) n (14% of Global revenue)

CHINA \/IETNAM
(VWRAP FOOD, SEASONING/SAUCE, HMIR) (VWRAP FOOD, [KIMCHI, ASHERY PRODUCTY)
f ug .E.—?. l I b ’
uli i > = " l )

R ]

Zsw

- Addressing demand growth of local
market

- Settling a global exporting ground by
employing geological advantages
(raw material, human resource
availiability)

_ . - Streamlined both products and
gércneaer%edrgwtﬁapauty Sl FelolsE channels in terms of profitability and
9 efficiency

B ?ﬁ?&?%lgotﬁfgftaaﬁéfo MEIEIEED | Strengthening frozen food categories
9 and online channel exposure

12


http://terms.naver.com/entry.nhn?cid=767&docId=1687327&categoryId=1522
http://terms.naver.com/entry.nhn?cid=767&docId=1687327&categoryId=1522

Ii. FOOD DIVISION: PROCESSED FOOD 5) Overseas Business

20 manufacturing facilities in the US, China, Vietnam, Russia, etc
Global revenue accounts for 20% of total Processed Food revenue

Products: Pelmeni (Russian dumping)

Russia
Products: Beef Roll, Sauce 1)
Germany Products: Chinese pickle, Wrap food,
M . Seasoning, Tofu, etc.
China
6)
Japan
(1)
Products: Kimchi, etc.
Vietnam
4)
Products: Wrap Food,
Fishball, Kimchi, etc. Indonesia
(1) Products: Premix
'13 Sales $265mn ‘18 Sales $613mn
Russia Europe
1% )
Vietna
ch Others 3% 14%
ina .
1% China us

us 28%

87%

* Qverseas revenue excludes exports from Korea

usS
6)

Products: Wrap Food, Noodle, Sauce,
Paste, Seaweed, etc.

Subsidiaries
Joint Venture

13



11, FOOD DIVISION: PROCESSED FOOD 6) CICT in US

Increasing presence in the US market with 2018 sales at $332mn

(Smn) [2018]
Expanded into
frozen product

category,
established local
production plant of

[201 7.] room temperature
Best selling products
2016] durr.1pI|.ng product
[2014] Installed additional W|t(r:1|hna§r(1)€sﬂtco
Localization of [2015] dumpling lines in 332
dumpling (organic  Entered all Fullerton
dumpling, steamed Costco
[2013] dumpling, etc.) stores 248
[2012] Completion of
Production of Fullerton Plant 210
Chinese Ethnic 186
Noodles in NY
Acquired TMI 151
87
[12-18 6yrs CAGR 25%1
2012 2013 2014 2015 2016 2017 2018

14



111, FOOD DIVISION: PROCESSED FOOD 6) CICT in US

2019 sales to grow 40% YoY (excluding Schwan’s) thanks to capacity add up
and new product launches

FMC O
|v|

J
(
[C] Food Facility Footprints] k

[Schwan’s Facility Footprint]
@® Corporate Offices(2)
Manufacturing Plant(17)
® R&D Center(5)
® DSD Facilities(33)
Company-Operated DC(10)

Y¢ Manufacturing ® ) 5 Plant Product Capacity($ mn)
© Plant(@ FMC Dumplings 136
DC (Operated by CJL) ™I Noodle, dumpling, roll) 109
TMA Noodle, dumpling, ready-meal 109
Kahiki ready-meal 91
Schwan’s Pizza, pie, eggrol, ice—cream 2720
MBC Phase 1: Seaweed, noodee sauce 182
(2019 end) Phase 2: dumpling, ready-meal 91




111, FOOD DIVISION: PROCESSED FOOD 7) Schwan's M&A

Acquired 51% stake in Schwan's valued at $2.18bn (Ev)
CJC]J to inject $857mn excluding $500mn from acquisition financing

Revenue Breakdown (2017) Acquisition Rationale of Schwan’s

Revenue by Product Revenue by Business

Brand Power ﬁ

» [B2CI: Frozen pizza No.2/Pie No.1/Asian appetizer No. 1
Consumer » [B2BI: Pizza No.1/ Appetizer No.1

Others

Servic

e Brands —
31% 41% . e e (—
Food Diverse Distribution Channels oo
Servic
e
21% » [B2CI: Nationwide distribution through major US retailers

30K orders in key channels (Walmart, Kroger, etc.)
vs. 3K orders for CJ America

» [B2BI Diversified B2B channels, based on long-term contracts

r\Q Nationwide Infrastructure @

= 17 manufacturing Facilities

i, I

- - Err SCHWAN'S
PA(-OD/\ m """"" (50+ production lines, 380kt production capacity)
\NH' Hoac MSE (922 2. = Expertise in raw material sourcing (cheese, butter, wheat, pork)

= Proprietary DSD network
(competitive in managing distribution channels/stores)

* Nationwide logistics infrastructure
(10 distribution centers, 33 DSD facilities)

16



11, FOOD DIVISION: PROCESSED FOOD

7) Schwan's M&A

Synergy: 1) cross-selling CJ and Schwan’s products through grocery and
club channels, 2) manufacturing and SCM efficiency

Marketing/Sales

« Strengthening dominant position of Asian food in US with
diversified product portfolio

- Refining Asian brand positioning (Pagoda, Kahiki, Bibigo)

- New product launches with Korean-Flavor
* Integration of B2B sales channel to raise bargaining power
* Expansion of B2C sales channels
- Advancing into to grocery channels with increasing
penetration of Asian food in the US

+ Global expansion through exports

« Seeking new biz opportunity for CJ's shelf stable/frozen products
- Utilizing Schwan'’s sales/distribution platform

R&D/Quality

« Differentiating products through mutually exchanging R&D

capabilities

* Product differentiation from unique packaging

* Exchange of manufacturing techniques

Operational Excellence
(Manufacturing/Purchasing/SCM)

+ Maximizing manufacturing efficiency by mutually exchanging

know-hows

+ Synergy maximization through SCMrestructuring

- Optimizing nationwide sites in US
- Restructuring Direct Sales Distribution model

« Strengthening bargaining power through economies of scale

17



I1l. FOOD DIVISION: FOODSTUFF

Proquct Portfolio and Market Share

Managing market volatility by product diversification and cost leadership
Assuring perpetual cash inflow with minimal capital expenditure

Foodstuff Product Portfolio

Key Products’ Market Share

__Trading

2% g
4% Global (Vietnam, China)

Starch

Cooking Qil

84%
72%

43%

Flour s

Sugar Flour Cooking Qil

* Linkaztec, as of 2018, B2C only, Based on revenue

46% 40%

27%
14%

* % of Foodstuff revenue (2018)

Sugar Flour Cookingoil ~ Starch

* CJC]J, as of 2017, B2C+B2B, Based on sales volume

18



IV. BIO

1) Overview

Robust revenue growth (13% CAGR in 2013~2018) and stable margins based on

CJCJ’s key competitiveness:

@ diversified product portfolio, @ global production base, @ R&D technology

Annual Sales and OPM Key Competitiveness
(Smn) 89 89 - Global manufacturing facilities and sales network
° 2 6% 1% - 11 manufacturing facilities worldwide
3% o - Competitive logistic fee vs. peers
2% - Stable sourcing of low raw material cost
\
\Bl -
?\'.
,5,.’)9 /Competitive®
10"

1,538 1,553

- Diversified portfolio

2013 2014 2015 2016 2017 2018

* Accounting changes reflected from 2017, please refer to p.41

Location

Global No. 1
Green Bio Co.
/Diversiﬁe ,
Portfolio Technology

- Microbial fermentation

- 10+ amino acids/products R&D technology

- Lysine sales portion - Compatible production
(58%1in 2013 = 31%in 2018) - Holds over 1,000 patents

19



IV. BIO

Z) Competitiveness: i) Diversified Portfolio

Improving profitability thanks to diversified product portfolio

Threonine

4

144%  45%
. 38%

Diversified product portfolio ... ... improves OPM
Cysteine
Citruline e e e e e e e e = |
Histidine I :
SPC [
- 0 1.9% |
Soytid RVY) : o
Trxpt'ophan Soy%;%neon 15 :8 0% 6.3% :
rginine o o
Valine 3.0% I 1.1%)
Methionine 1.6% | :
|
MSG 8 58% |
Nucleotide 1
Lysine :
|
I
|

2009 2015 2018 2019 (B)

—+—Bio OP Margin
—e—Lysine revenue portion

2013 2014 2015 2016 2017 2018

20



IV. BIO

2) Competitiveness. i) Diversified Portfolio

Diversified product portfolio

Type | Launch Date Product Function Market size (ton)
1963 MSG B 3,300,000
Flavor enhancement g
1977 Nucleotide = 60,000
Food . A
Additive 2013 Valine |?| 25,000
2013 Arginine Muscle metabolism, tissue repair 10,000
Cell division, wound healing
2016 FGA and others (3) Detoxification for skin -
Immune enhancement
2009 Lysine 2,500,000
P K - :- -
2009 Threonine = = E 600,000
Feed 2010 Trvotooh Immune enhancement 40,000
Additive ryptophan ,
Promote muscle growth
2015 Methionine 1,300,000
2017 SPC and related products (3) Improve nutritional values -

21



IV. BIO 2) Competitiveness. i) Global Manufacturing Footprints

11 manufacturing facilities worldwide(China, Indonesia, Vietnam, Brazil, Malaysia, US)
Improved profitability through optimized sales & production allocation

. Lysine, Valine, Arginine, us
China Threonine, Tryptophan,
4) Cysteine, Nucleotide, SPC M

Lysine, Threonine,
Tryptophan, Valine

Malaysia  Methionine

(1) vietnam SPC Brazil
) (1 (2)
Indonesia ysine, Tryptophan, MSG, .
(2) Valine, Arginine, Nucleotide Lysine, SPC
'13 Sales $1.3bn ‘18 Sales $2.5bn
Others
Malaysia

usS 7%

Brazil
8% Brazil

32%

China
39%

China
26%

Indonesia 27%

22

* Region breakdown based on manufacturing location (not end-customer)



IV. BIO

2) Competitiveness: iii) R&D Technology

Strong microbial fermentation R&D technology
- Compatible production of different amino acids (Tryptophan, Arginine, Valine) and
easy shift in raw materials (raw sugar < glucose, starch sugar, glycerin)

- Possesses more than 1,000 patents globally

Bio Process

Intellectual Property Rights

Strain Development

v

Microbial
Factory

Fermentation Process  Refining Process

Bio process innovation and product development
based on R&D platform

@ World's best amino acid fermentation tech

-55 yrs. of large-scale, commercial fermentation tech

w
(]
Z
w
|
(]
o
b
o)
O
>
i
A4

@ Microbial fermentation process capability

—Process control using stable raw materials

@ Cost competitiveness through development of new|
technology

@ Total solution with reinforced technical marketing

23



IV. BIO

3) Global No. T Bio Company

Global No.1 player in both feed additive (Lysine & Tryptophan)

and food additive (Nucleotide & Valine)

ADM
Ajinomoto

10% 10%

Nucleotide | e
Starlake  Others
8% 3%

C]'.‘
55%

Meihua
13%

Ajinomoto
21%

Tryptophan =

Others =
% E-i-i‘—;:_, CJ‘.

FuFeng

2% 53%

JuLo

Ajinomoto
19%

o

Valine |2
Others L—gg-.;z
Meihua 5o, _ e

Ajinomoto
17%

24



IV. BIO

3) Global No. T Bio Company

Increasing market share for high—-margin products
Improved lysine market share vs. decreasing competitors’ market share

Market Share of Major Products

=@-Nucleotide =m=Tryptophan

65%

55%

A6%
47%

39%

Valine

’/
I,—.

52% s~
50% M

2016 2017 2018

* CJCJ's estimates

2019E

Lysine Market Share Trends

30% - =B=CJC] =m=A]| GBT ===ADM Eppen

25% - .—k\ m

20% -
15% - /\

B
10% - ~ N

5% -

0%

2005 2007 2009 2011 2013 2015 2017
* CJCJ’s estimates

25



V. FEED & LIVESTOCK

1) Overview

Solid revenue growth (7% CAGR in 2013~2018) by expanding into both emerging

countries and livestock business

Annual Sales and OPM

Revenue by Business

(Smn)
3% 2% 3% 3% 2%
.\.__ — = “\l‘%/.
2013~2018 CAGR: 7%

1,975

2013 2014 2015 2016 2017 2018

Total revenue $2bn (2018)

Livestock

(o)
S Animal Feed

69%

Revenue by region % of livestock revenue

. . 13% ;
4% 2% 33% 31%

19%
o, (v) 0,
2o R 7% 69%

Domestic Indonesia Vietnam China 2013 2018
® Animal Feed

Livestock m Animal Feed ' Livestock

26



V. FEED & LIVESTOCK 1) Overview

Stable revenue growth on the back of diversifying regional footprints
Within top 6 in Indonesia, Vietnam feed market

Revenue by Region Global Feed M/S

Total revenue $2bn (2018) Indonesia Chicken Feed M/SV

Domestic 26%

26%
Overseas
74%

@

mCP =Japfa =CJC] Others

Vietnam Hog Feed M/SV

Revenue growth rate by region
- B
14% ‘
8% 8%
7%

Domestic Indonesia Vietnam China
m CP

= Cargil Greenfeed
m 13 ~"18 CAGR = De Hues Proconco = CJC]

1) M/S based on sales volume of 2017 27



V. FEED & LIVESTOCK Z) Mid. Long-term Strategy

Focusing on improving profitability and strengthening business
fundamentals by expanding vertical integration, diversifying product
portfolios and channels

Indonesia Vietnam Other EM Market
- High margin product and - Proactively increase breeding hog - Diversifying feed product portfolio,
channel expansion CAPA, vertical integration rate expansion of livestock business
- Improve profitability - Growth & Profitability (China, Myanmar, Cambodia etc.)
High Margin Channel weight Vertical Integration Rate Hog, Chicken Feed focus biz
(%) )
Feed Feed
0
2017 2018 2019 (E 2016 2017 2018 2019 (E
High Margin Product CAPA Breeding Hog CAPA Adding up feed product lineup
KT (K Ton) Expanding to livestock biz
on)
Farm
I I I Feed [Feed Feed %g
2016 2017 2018 2019 (E 2016 2017 2018 2019 (E

26



V. FEED & LIVESTOCK 3) Overseas Business

25 feed manufacturing facilities in Indonesia, Vietnam, China, etc
Global revenue accounts for 74% of total Feed & Livestock’s revenue

'13 Sales $909mn ‘18 Sales $1.454mn
Philippines 7% Philipines  omoodie
China 18% PpInes 77 b 2%
: : Indonesi
China Vietnam " Sﬂrl/e&a ‘ Indonesia
4% g

(12) 48%

Vietnam

i 30%
Cambodia Vietnam

(1) (4) Main Product: Hog feed, Hog
Y

1
Myanmar Philippines
(1) =

Indonesia
(6)

Main Product: Chicken feed, Chicken

Animal Feed & Livestock
Animal Feed

29



VI. CJ LOGISTICS 7) Overview

Solid revenue growth (19% CAGR in 2013~2018) by unrivaled M/S of Parcel biz

and fast growing global business

Annual Sales and OPM Revenue by business
(Smn) Total revenue $8.4bn (2018)
29 4% 4% 4% 3% 3% E&C -
«—" o—o——o 7% vy
Global
8,379 Parcel

40%
25%

2013~2018 CAGR: 19%

OP by business

Total OP $221mn (2018)

E&C
Global g%

28%

Parcel
19%

2013 2014 2015 2016 2017 2018

30



VI. CJ LOGISTICS 2) Business Divisions

CJ Logistics include Contract Logistics(CL), Parcel, Global, and E&C.

. CL/ W&D
s SN e \ -
o e STORAGE
CL/ P&D

Inland <= (PRODUCTION)

5333

B3 B2B
FORWARDING ma}i\% B2C
W&D %ﬂ q-”‘g{.
BIC 4N SuUB/HUB
&ﬂﬁ TERMINAL  DELIVE

& RETURN Cystomer

GLOBAL NEW FAMILY

Q
cJ GEMADEPT o580
e ) Q Q. _ S Q Qe () [ [ ]
clg® @iy Crg® Tokin ClgW Century CIg® SP=SDDX CigWlcM  cig® Darcl DSC
Sy ST

31



VI. CJ LOGISTICS 3) Contract Logistics(CL)

Best-optimized logistics service provider through Korea’s largest
infrastructure and customized solution capabilities

W & D(WAREHOUSING & DISTRIBUTION) Mﬁ( P& D(PORT & DELIVERY)

[INFRASTRUCTURE] [MARKET SHARE]

LARGEST
LOGISTICS V@

INFRA- é‘%@
STRUCTURE

[INFRASTRUCTURE]  [MJARKET SHARE]

. F
2 =

AUTOMATIC
LOGISTICS
SYSTEM

4 Complex Terminals In domestic 196 heavy machine :
P contract logistics WHY FREIGHT 8 ve)ésels bulk stevedoring

WE ARE SPECIALIZED
CAPABILITY | DIFFERENT BEeEule] [# OF DAILY AVERAGE

[GAS STATION] 1o ANSPORT VEHICLES]

EXPANSION A

OF \
VALUE CHAIN 0 —
53 7,000

[COUNTRIES] [CLIENT COMPANY]

33 700 Corporate
clients

INDUSTRY
-SPECIFIC
SERVICE

32



VI. CJ LOGISTICS

4) Parce/

Parcel, with 197 sub-terminals, 19,000 delivery vehicle, 13 hub terminal
including the Asia’s largest Megahub, safely delivers customer products

T_—b PARCEL

[INFRASTRUCTURE]

ca’@
é%g@
13 hub terminals

197 sub terminals
19,000 vehicles

[MARKET SHARE]

™)

48.2%

[ANNUAL
CAPACITY]

1.2 billion boxes

[MAXIMUM
DAILY \VOLUME]

)

6.7 million boxes

[KOREA’S
LARGEST
INFRA-
STRUCTURE

TES-BASED
AUTOMATIC
SYSTEM

15T MOBILE
CONCIERGE

SERVICE

(

CJL MEGAHUB GONJIAM

MARKET SHARE
DOMESTIC VOLUME 8~ CJL M/S

2.0 bil. boxes
1.8 bil. boxes

1.6 bil. boxes

+ UNMANNED

CLASSIFICATION SYSTEM

- LARGEST IN ASIA &

3RD LARGEST GLOBALLY

+ PARCEL DELIVERY-TYPE

CONVERGENCE TERMINAL

+ TES-BASED ADVANCED

LOGISTICS SYSTEM

2.5 bil. boxes

2.3 bil. boxes

48.2%

45.5%

44.4%
41.3%
38.0%

2014 2015 2016 2017

*SOURCE : |KOREA [NTEGRATED [OGISTICS ASSOCIATION

2018

33



VI. CJ LOGISTICS 5) Global

Capable of realizing a one-stop total logistics service with an extensive
logistics network connecting the world as one

@ 33COUNTRES @ OVERSEAS BASES
@2
s
wg
g PEED Ve
| XA
| 7 opezsiops FREAE
{. Kot — AR
9 [~ N
_— f)@ = E B 0 ‘ Z . o it
el = o 1 00 o) Q ‘ ol
* Q" ‘O JT2N
1 | o ° '.,,,‘
om %% N N
0‘ s ey
J 4 o ' e ol
‘Yegojriop
B2
® e )
e
opz2ist 22k e
[
% 11113 AR Lyssssusuniited
T 7,000 . .
715 distribution centers 101 berths 480 unloading devices 8 vessels

transport vehicles
(daily average)
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VIl. QUTLOOK BY DIVISION Food Division

Paradigm shift from Growth * Profitability to improve OPM from 2H19

Quarterly sales trend Key Strategy “Profitability”

(Unit: Smn) — :
Sales —YoY . SKU De-marketing of stagnant products

1,529 - 300+ SKUs confirmed (up to 1,000 SKUs)

1'1441 0421 '2711 0441 '22%,1401'2991,126 25% - Pudding, canned seafood, allulose, etc.

. Tightened GPM threshold for new products

Optimizing promotion & marketing expenses
: - Reduced # of promotion days
- Minimum expenditure in advertisement

~ EERFEX® ®® © 0 =
533829888957
[Food division SKU trend]
Quarterly OP trend 4010 4250

(Unit: Smn) : 3,570 3,630
Operating profit =——OPM 3,270

2014 2015 2016 2017 2018 2019E

1Q17
2Q17
3Q17



VIl. QUTLOOK BY DIVISION Bio Division

Bio margins to improve despite sluggish market outlook

Quarterly sales trend Key Strategy “Agility “
it Soles —Vov e i
| : Ongoing cost innovations based on R&D technology :
606 5o 549 656 080 : ~ Cost competitiveness from higher efficiency and yields
418 505 y >24 :Maximize compatible production and optimize
394 :production by region
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VIil. OQUTLOOK BY DIVISION

Feed & Livestock Division

Profitability to improve thanks to rebound in global livestock prices and

improving product mix
Quarterly sales trend
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Key Strategy “Turnaround”

: Livestock price to recover in 2H19
: — Indonesia: poultry price to recover after government

destroys hatchery eggs in July

- Vietnam: hog price to rise from recovering demand

Change in no. of breeding hog after ASF evoked
Dec.2018~ June 2019 ; Market total =7% vs. CJCJ +8%

: Greater high-margin product mix
- Livestock: expand into high-margin channel (MT)
- Feed: expand shrimp, fish feed products

[Global livestock price to rebound in 2H19]
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VIill. APPENDIX

1) C] Healthcare

Disposal of CJ Healthcare business

1) Improve financial structure
- Repayment of maturing debt worth W440bn in April
- To repay additional debt worth W200bn maturing in September
2) Funding for potential M&A

Deal Structure

CJC]

100% stake of
CJ Healthcare

<

>

W1.31tn

CJ Healthcare

Kolmar Korea

100%

- Disposal Date: April 18, 2018
- Disposal price: W1.31tn
- Cash inflow: W1tn
Post tax
- Disposal gain: W1tn
CJ Healthcare book value W247.5bn
- Others
Dividend income from CJ Healthcare (W121bn)
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VIll. APPENDIX 2) CJ Blossom Campus

Established new factory, CJ Blossom Campus to address growing demand

E Location 330,000sgm in Songdu Industrial complex, Jincheon, Chungcheongbuk-do

|| Capacity : USD1.1bn (by 2025) / Total Investment : USD818mn

Capacity Products Notes
85,700 tons by 2019 Hetbahn, Cooked Frozen L
Ph.1 112,000 tons by 2025 Processed Meat Commence productionin Nov 2018
55,200 tons by 2019 . . . L
Ph.2 94,900 tons by 2025 Ready meal, Kimchi, Frozen Pizza Commence productionin 2H19

[Jincheon BC Utilization Ratel
93%

89%
84%
78% I

Mar 2019 Jun 2019 Dec 2019 Dec 2020
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VIll. APPENDIX 2) CJ Blossorm Campus

“World-Class Automated Factory” to reinforce productivity and improve
cost efficiency

[v/] Expected effects
= | aunch market oriented products through integrated module system
- Modularized equipment allow production shifts among different categories
= Minimize operation risk with utmost productivity through centralized digital control system
- Digitalize and manage every process and information on real time basis
= Enhance cost efficiency through intensive automation, savings in utilities and decrease in defective rate

- . OEE +10% *
AUTOMATION RATE? +25~35% UTILITY EXPENSE -30% (OVERALL EQUIPMENT EFFECTIVENESS)

[ Hetbahn 1 m Existing factory/OEM m New factory
g 100% oy ¥ 95y
] I I 82% I

Automation rate Energy

1) Automation rate : number of automated(no labors) manufacturing phases / total number of manufacturing phases
2) OEE : Availability(time spent on operation) X Performance(speed of work done) X Quality(percentage of good products)
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VIiil. APPENDIX

3) Cost Reallocation

HQ overhead costs reclassified reflecting the recent organizational changes

; HQ staff reallocated to each business unit
Subtle overhead cost among business divisions became easier to track thanks to the recent ERP upgrade

= Total revenue and profit unchanged, but slight changes by division

2017 earnings reallocation applied retroactively

" Previous Current
(Unit: W bn)

1Q17 2Q17 3Q17 4Q17 1Q17 2Q17 3Q17 4Q17
I Sales 3,866.5 3,908.9 4,410.7 4,291.1 3,866.5 3,908.9 4,410.7 4,291.1
Operating Profit 192.5 164.4 269.3 150.4 192.5 164.4 269.3 150.4
CJCJ Sales 2,276.5 2,195.3 2,539.3 2,360.4 2,2765 2,195.3 2,539.3 2,360.4
(Excl. CJL/CJHC) | Operating Profit 126.1 86.2 190.6 72.0 126.1 86.2 190.6 72.0
Sales 1,321.9 1,180.2 1,448.0 1,160.1 1,320.3 11764 1,439.5 1,154.6
Food Processed Food 7824 713.3 905.9 737.6 780.7 710.8 903.2 734.7
Division Foodstuff 5395 466.9 542.1 422.5 539.6 465.6 536.3 419.9
Operating Profit 87.2 54.7 149.3 6.2 99.6 68.5 166.5 28.1
Sales 954.6 1,015.1 1,091.3 1,200.3 956.2 1,018.9 1,099.8 1,205.8
BIO 454.2 470.5 564.5 665.7 454.5 472.3 5714 669.7
Bio Feed&Livestock 500.4 544.6 526.8 534.6 501.7 546.6 528.4 536.1
Division Operating Profit 38.9 315 41.3 65.8 265 17.7 24.1 43.9
BIO 37.6 324 42.5 67.9 29.9 240 30.5 52.2
Feed&Livestock 1.3 -0.9 -1.2 -2.1 -3.4 -6.3 -6.4 -8.3

*K-|FRS 1115 Revenue from Contracts with Customers not applied retroactively
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VIil. APPENDIX 4) Financial Staterment

3-(1). Summary of Income Statement (excluding CJ Logistics)

(UNIT: W BN)

2013 2014 2015 2016 2017 2018

Sales 7,210 7,366 8,152 8,941 9,885 10,275
..... COGS 5379 53% 5805 632370847525
..... (%) 746% 733% 712% 707%717%732%
..... Grossproﬂt 1831 1970 2347 261928012750
..... (%) 254% 267% 28800 293%283%268%
..... SG&A 1485 1538 1760 199422452133
..... (%) 206% 209% 21600 223%227%208%
..... Operatmgpmﬂt 347 432 587 625556617
..... (%) 48% 59% 72% 70%56%60%
..... Netproﬂt 159 88 205 307385942
..... (%) 22% 12% 25% 34%39%92%




VIil. APPENDIX 4) Financial Staterment

3-(2). Summary of Income Statement (including CJ Logistics)

(UNIT: W BN)

2013 2014 2015 2016 2017 2018

Sales 10,848 11,702 12,925 14,563 16,477 18,670
..... COGS 8770 9258 10039 112751292315127
..... (%) 808% 791% 777% 774%78400810%
..... Grossproﬂt 2078 2443 2886 328835553544
..... (%) 192% 209% 22300 226%21600190%
..... SG&A 1733 1864 2135 2445277827”
..... (%) 160% 159% 16500 168%16900145%
..... Operatmgproﬂt 346 580 751 844777833
..... (%) 32% 50% 58% 58%47%45%
..... Netproﬂt 71 138 254 354413925
..... (%) 07% 12% 20% 24%25%50%




VIill. APPENDIX

4) Financial Statement

3-(3). Summary of Balance Sheet (excluding CJ Logistics)

(UNIT: W BN)

2013 2014 2015 2016 2017 2018 1Q19
CurentAssets | 24347 | 27697 | 28605 | 34640 | 32679 | 34583 | 44048
. QuckAssets | 14826 | 17131 | 17746 | 21995 | 19809 | 19848 | 24940
. dnventory 992.1 | 10566 | 10859 | 12645 | 12870 | 14735 | 19108
... Non-Curent Assets | 6489.1 | 66131 | 69531 | 73099 | 78618 | 93412 | 124651
. Investments | 16296 | 1,040 | 16116 | 14890 | 11810 | 19524 | 24889
... TangbleAssets | 43671 | 45288 | 48594 | 52102 | 57174 | 63651 | 72505
... Intangble Assets 261 | 4267 | 4393 | 5614 | 9137 | . 973.1 | 26451
... OtherFixedAssets | 663 | 536 | 28 | 293 | 297 | 506 | 80.6
L TotalAssets 89238 | 93828 | 98136 | 107739 | 11,1297 | 127995 | 168699
... Current Liabilties 28005 | 33160 | 31304 | 34298 | 37141 | 41596 | 63247
... Non-Current Liabilties | 28857 | 27251 | 29877 | 33510 | 33451 | 30932 | 43535
"""""""""""" TotalDebt | 41259 4,356.1 42776 48015 4.894.8 49228 7.341.7
Net Debt 3,716.2 3,903.9 3,705.4 4133.0 43798 45025 6,812.2

Liability to Equity Ratio 176% 181% 166% 170% 173% 131% 135%

Net Liability to Equity Ratio 163% 167% 150% 153% 161% 123% 115%
Net Devt to Equity Ratio 15% | 17% | . 100% | 100% | 108% | 81% | ... 74%
. Totalliabiites | 56862 | 6041.1 | 61181 | 67808 | 70592 | 72528 | 106782
.. CurentCapital | ZAN 723 | 724 | 724 | 725 | 819 | ... 819, .
.. Capitalsurpus | 8959 | .. 9102 | 9183 | . 9199 | 9251 | . 1,541 | 15410
... Other Accumulated Earnings| ~ ~1536 | =1109 | = -1166 | =799 | 4720 | 4556 |  -3804
.. RetanedEarnings | 21605 | 21916 | 23310 | 25615 | 28956 | 37272 | 37199
.. Minorty Interest | 2627 | 2785 | 4904 | 5192 | 6893 | 6522 | 12293
" Total Shareholders’ Equity 3237.6 33417 3.695.5 39931 40705 55167 61917
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VIill. APPENDIX

4) Financial Statement

3-(4). Summary of Balance Sheet (including CJ Logistics)

(UNIT: W BN)

2013 2014 2015 2016 2017 2018 1Q19
CurentAssets | 37050 | 39733 | 40185 | 48807 | 49635 | 55024 | 64845
.. QuckAssets | 26983 | 29077 | 29209 | 36005 | 36600 | 40248 | 45140
L Inventory 10067 | 10656 | 10976 | 12802 | 13035 | 14976 | 19405
... Non-Curent Assets | 92995 | 94092 | 97328 | 108855 | 11,9047 | 139746 | 179570
. Investments | 10629 | 10876 | 11358 | 10962 | 761 | 897.5 | 22204
... TangbleAssets | 62545 | 63839 | 66902 | 72805 | 81794 | 97417 | 106871
... IntangbleAssets | 17640 | 17509 | 17373 | 23338 | 27581 | 30699 | 47658
... OtherFixedAssets | 2181 | 1868 | 1695 | 1750 | 2511 | 2655 | 2837
| TotalAssets | 130045 | 133825 | 137513 | 157662 | 168682 | 194970 | 244415
... Current Liabilties 37089 | 41224 | 43357 | 46992 | 5499 | 66804 | 86643
... Non-Current Liabilties | 44830 | 43102 | 40304 | 50065 | 52274 | 55084 | 74589
"""""""""""" TotaliDebt | 5,772.0 5857.4 5670.7 6.563.2 7.087.4 7.888.0 10,081.9
Net Debt 52425 5,269.5 4975.5 5,739.2 6,396.9 7,267.9 Q9,324.8

Liability to Equity Ratio 170% 170% 155% 160% 175% 167% 164%

Net Liability to Equity Ratio 159% 158% 142% 147% 163% 158% 146%
Net Devt to Equity Ratio 109% | . 106% | 92% | .. 95% | .toa% | 9% | . 9%
Totalliabiites | 81919 | 84326 | 83661 | 97057 | 107243 | 12,1888 | 161232
.. CurentCapital | ZAN 723 | 724 | 724 | 725 | 819 | ... 819, .
.. Capitalsurpus | 8959 | .. 9102 | 9183 | . 9199 | 9251 | . 1,541 | 15410
... Other Accumulated Earningsl ~~ =227.3 | -1848 | 1819 | 1494 | -5261 | -5343 |~ -469.7
.. RetanedEarnings | 21431 | 21872 | 23342 | 25665 | 29035 | 36943 | 36790
.. Minority Interest | 19288 | 19650 | 22422 | 26511 | 27689 | 25253 | 34861
" Total Shareholders’ Equity 4812.6 4,949.9 5,385.2 6,060.5 6,143.9 7,308.2 8,318.3
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Vil

. APPENDIX

4) Financial Statement

3-(5). Earnings results by division(excluding CJ Logistics)

(UNIT: W BN)

1017 2Q17 3Q17 4Q17 2017 | 1018 2Q18 3Q18 4Q18 2018  1Q19
SCIEC 2395 23270 26746 24841 9885225122 23675 27451 26505 102753 28107
GrossProfit | 6857 6272 7878 7003 28010 7463 6313 7807 5915 27498 7799
O Coetngproft | w2 o1 200 s sed 7oy a2 ani 02 e 16
CJHC | EBITDA 2395 1968 3133 1967 9463 2756 2342 3152 2207 10457 2670
Sales ] 13203 11764 14395 11546 50908 13162 12292 14564 12700 52718 17205
rood | GrossPront | 28 s o6 02 tessd w04 use a4 w13 Lo s
Div. | OperatingProfit | 96 85 1665 281 3627 1168 686 132 329 3575 1009
EBITDA 1468 1126 2195 762 5551 1662 1173 1908 88.6 5629 1682
Sales 1 9562 10189 10998 12058 42807 10814 11383 12887 13805 48889 10902
GrossProfit | 1913 1812 2099 2648 8472 2530 2654 2973 2402 10559 2333
OperatingProfit | 265 177 241 439 N2z 419 626 9 13 247.7 427
EBITDA 701 615 696 896 2908 926 1169 1244 1321 4660 988
Ses | 9545 4723 5714 6697 21679 5920 6147 7357 7739 27157 5894
Bo | 2 |GossPoft | 1354 1259 152] 2002 6136 1%0 181§ 2137 1421 7336 1730
Dive o | OperatingProfit | 299 240 305 522 1366 484 449 544 464 1941 524
EBITDA 654 592 676 883 2805 868 84.0 932 90.3 3543 942
Saes | 5017 5466 5284 5361 21128 4694 5242 553 6066 21732 5008
feed | GrossProfit | 559 553 578 646 2334 570 836 836 9.1 3223 603
Livestock| Opevating Profit | -34 63 64 83 A 65 Jz7 N5 A9 536 9T
EBITDA 47 23 20 1.3 103 58 329 312 418 117 46
Sales | 1230 1317 1383 1287 53y 146 nae
G| GrossProfit 706 747 763 653 289 9 29
OperatingProfit | 181 179 196 258 e 120 20
EBITDA 26 227 242 309 1004] 168 168

% Above earnings by division reflects the changes due to organization changes
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