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7 2 2018 2019
SEIA 7,109 6,421
Hie S XHAt 6,733 7,844
XA SH| 13,842 14,266
SS5H 2,841 2,670
HeSEH 69 143
EHIEY; ] 2,910 2,813
= 328 328
y U=t 1,105 1,105
=X (-)969 (-)1,081
JIEFEEEOUEH 2 1
014201z 10,465 11,100
=2 SAH 10,932 11,453
2IdlE (%) 26.6 245
X1 2HIE (%) 0.0 0.0
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EL”
T 2 4018 % 1019 % 2019 % 3019 % 4Q19 % QoQ YoY
x| 2 oH 11,015 100.0% 10,928 100.0% 11,199 100.0% 9,886 100.0% 10,809 100.0%  9.3% -1.9%
VA 4,050 36.8% 4,095 37.5% 4,170 37.2% 3,523 35.6% 3,900 36.1%  10.7% -3.7%
ool AT 5600 51.7% 5707 52.2% 50917 52.8% 5436 55.0% 5886 545%  8.3% 3.4%
olE{Ll AX 887  8.1% 810  7.4% 815  7.3% 713 7.2% 804  7.4% 12.8% -9.4%
JlEtZ 1 152 1.4% 133 1.2% 126 1.1% 3 0.0% - 0.0% -100.0%  -100.0%
7| 236 2.1% 183 1.7% 171 1.5% 211 2.1% 219  2.0%  3.8% 7.2%
TEEXe 2,146 19.5% 2,043 187% 2,133 19.0% 1,932 19.5% 2,126 19.7%  10.0% -0.9%
Ehob]| " 1,735 158% 1,660 15.2% 1,807 16.1% 1,735 17.6% 1,832 16.9%  5.6% 5.6%
odoio|Ql 41 3.7% 383  3.5% 326 2.9% 197 2.0% 204 2.7% 49.2%  -28.5%
e ol M| X2t & 20| 2l 314 2.9% 485  4.4% 391 3.5% 314 3.2% 379 35% 20.7%  20.7%
Cty| 50/ 2l 210 1.9% 361 3.3% 212 2.4% 233 2.4% 200  1.9% -14.2% -4.8%

0 = (2t of2l)
T = 4018 % 1019 % 2019 % 3019 % 4019 % Q0Q Yoy
EXT] 2,081 100.0% 2,753 100.0% 3,106 100.0% 2,802 100.0% 3,284 100.0% 17.2% 10.2%
VAT 1,487 49.9% 1,267 46.0% 1,345 43.3% 1,205 43.0% 1,407 42.8%  16.8% -5.4%
ool AT 1,182 39.7% 1221 44.4% = 1,484 47.8% 1,343 47.9% 1571 47.8% 17.0%  32.9%
olE{Ll AH 157 5.3% 131 4.8% 139 4.5% 131 4.7% 170 52%  29.8% 8.3%
JlEtz 53 1.8% 47 1.7% 44 1.4% - 0.0% - 0.0%
7| 102 3.4% 87  3.2% 9% 3.0% 123 4.4% 136 4.1% 10.6%  33.3%
TEE XN 2,146 72.0% 2,043 742% 2,133 68.7% 1,932 69.0% 2,126 64.7% 10.0% -0.9%
Ehob]| " 1,735 582% 1,660 60.3% 1,807 58.2% 1,735 61.9% 1,832 558%  5.6% 5.6%
odoio| 2l 411 13.8% 383 13.9% 326 10.5% 197  7.0% 204 9.0% 49.2%  -28.5%
e ol M| Xt 2t & 20| 2! 314  10.5% 485  17.6% 391 12.6% 314 11.2% 379 11.5% 20.7%  20.7%
Cty| 40/ 2l 210  7.0% 361 13.1% 272 8.8% 233 8.3% 200  6.1% -14.2% -4.8%

* A7 7|8 AR = IFRS HE A=l
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(Bl 3)

=
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T 2014(IFRS) %  2015(FRS) %  2016(FRS) %  2017(IFRS) %  2018(IFRS) %  2019(IFRS) % Yoy
EIEL 34,487 100.0% 35,120 100.0% 36,696 100.0% 39,220 100.0% 42,480 100.0% 42,822 100.0% 0.8%
VA E 18,847 54.6% 18,261  52.0% 18,280  49.8% 18,443  47.0% 17,108  40.3% 15,688  36.6% -8.3%
DHd 4 7,348 21.3% 10,552  30.0% 13,153 35.8% 15,562 39.7% 20,080 47.3% 22,946 53.6% 14.3%
olE{Ul A4 6,387 18.5% 4736 13.5% 3,916 10.7% 3,597  9.2% 3,365  7.9% 3142  7.3% -6.6%
etz 1,192 3.5% 924 2.6% 785 2.1% 634 1.6% 585 1.4% 262 0.6% -55.2%
7| E} 712 2.1% 647  1.8% 562  1.5% 984  2.5% 1,342 3.2% 784  18%  -41.6%
TEEXRY 9,727 28.2% 9,802 27.9% 9,709  26.5% 9,826 25.1% 8,203 19.3% 8,233 19.2% 0.4%
k| 8,313 24.1% 8,677 24.7% 8,423  23.0% 8,381 ~ 21.4% 6,830 ~ 16.1% 7,032  16.4% 3.0%
o 91 o] 2l 1,414 4.1% 1,125  3.2% 1286  3.5% 1,445  3.7% 1,373 3.2% 1201  28%  -12.5%
ol M A &0 1,587 4.6% 1,145 3.3% 1,364 3.7% 1,374 3.5% 1,653 3.9% 1,569 3.7% -5.1%
ot7| 20| 2l 1,201  3.5% 808  2.3% 1,035  2.8% 970  2.5% 1,206  2.8% 1066  25%  -11.6%
= (Shel: =4 3)

-+ = 2014(IFRS) % 2015(IFRS) % 2016(IFRS) % 2017(IFRS) % 2018(IFRS) % 2019(IFRS) % YoY

TEXT] 10,607 100.0% 10,913 100.0% 10,651 100.0% 10,517  100.0% 10,735 100.0% 11,945 100.0%  11.3%
VAT 6,745 63.6% 6,532 59.9% 6,335 59.5% 5973 56.8% 5,643 52.6% 5,224  43.7% 7.4%
DHi A E 1,605 15.1% 2,446  22.4% 2,815 26.4% 3,025 28.8% 3,962 36.9% 5,619 47.0% 41.8%
OIE{Ll AT 1,224  11.5% 940  8.6% 694  6.5% 606  5.8% 549  5.1% 571  4.8% 4.0%
JletE 436 4.1% 350  3.2% 273 2.6% 227 2.2% 207  1.9% 90 08%  -56.5%
7| E} 597 5.6% 645 5.9% 534 5.0% 686 6.5% 374 3.5% 441 3.7% 17.9%
o ==0|2 9,727 91.7% 9,802 89.8% 9,709 91.2% 9,826  93.4% 8,203 76.4% 8,233 68.9% 0.4%
THot| 8,313  78.4% 8,677  79.5% 8,423 79.1% 8,381 = 79.7% 6,830 = 63.6% 7,032  58.9% 3.0%
dofo|al 1,414 13.3% 1,125 10.3% 1,286 12.1% 1,445 13.7% 1,373 12.8% 1,201 10.1% -12.5%
HolMAt™ =0l 1,587 15.0% 1,145 10.5% 1,364 12.8% 1,374 13.1% 1,653 15.4% 1569 13.1% -5.1%
7| 20| 2l 1,201 11.3% 808  7.4% 1,035  9.7% 970  9.2% 1,206 11.2% 1,066 89%  -11.6%
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