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3 = 2017 2018
SEIHA 7,336 7,109
HI QS XA 6,912 6,733
XA SH| 14,248 13,842
SS2M 3,364 2,841
HeSEH 52 69
2 Al 3,417 2.910
=2 328 328
22403 1,105 1,105
=2x3 (-)459 (-)969
JIEIE US| 184 2
olddoia 9,673 10,465
=2 SAH 10,832 10,932

2IdlE (%) 31.5 26.6

X2 3HIZ (%) 0.0 0.0
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= 1Q18 % 20Q18 % 30Q18 % 4Q18 % 1Q19 % QoQ YoY

| 2 oH 10,749 100.0% 11,144 100.0% 9,572 100.0% 11,015 100.0% 10,928 100.0%  -0.8% 1.7%
VA 4,714 43.9% 4548 40.8% 3,796 39.7% 4,050 36.8% 4,095 37.5%  1.1%  -13.1%
odil AT 4,663 43.4% 5037 452% 4,690 49.0% 5690 51.7% 5707 52.2%  0.3% 22.4%
olE{Ll AT 896  8.3% 878  7.9% 703 7.3% 887  8.1% 810  7.4%  -8.7% -9.6%
Jletz2 146 1.4% 151 1.4% 136 1.4% 152 1.4% 133 1.2% -12.5% -8.9%
7|} 330  3.1% 530  4.8% 247 2.6% 236 2.1% 183 17% -225%  -44.5%
TEEXNL 2,023 18.8% 2,076 186% 1959 20.5% 2,146 19.5% 2,043 18.7%  -4.8% 1.0%
TH2b| " 1713 159% 1,730 155% 1,653 17.3% 1,735 15.8% 1,660 15.2%  -4.3% -3.1%
odofo|Ql 310  2.9% 346 3.1% 306 3.2% 41 3.7% 383  35% -6.8% 23.5%
ol M| XfZt 20| Q) 476 4.4% 504  4.5% 358  3.7% 314 2.9% 485  4.4%  54.5% 1.9%
Cty| 20| 366 3.4% 382 3.4% 249 2.6% 210 1.9% 361  33% 71.9% 1.4%

I & (E491: oi2l)

S ! 1018 % 2018 % 3018 % 4Q18 % 1019 % QoQ YoY
TEXY 2,578 100.0% 2,685 100.0% 2,491 100.0% 2,981 100.0% 2,753 100.0%  -7.6% 6.8%
VA I 1,377 53.4% 1447 53.9% 1,333 53.5% 1487 49.9% 1,267 46.0% -14.8% -8.0%
o AT 886 34.4% 1,016 37.8% 878 352% 1,182 39.7% 1,221 44.4%  3.3% 37.8%
olE{Ul AT 132 5.1% 139 5.2% 121 4.9% 157  5.3% 131 4.8% -16.6% -0.8%
JlEt2 0 50  1.9% 54 2.0% 50  2.0% 53 1.8% 47 17% -11.3% 6.0%
7|} 133 5.2% 29 1.1% 109 4.4% 102 3.4% 87  3.2% -147%  -34.6%
EEXLET 2,023 785% 2,076 77.3% 1959 78.6% 2,146 72.0% 2,043 74.2%  -4.8% 1.0%
mhakH| " 1713 66.4% 1,730 64.4% 1,653 66.4% 1,735 58.2% 1,660 60.3%  -4.3% -3.1%
odoio|Ql 310 12.0% 346 12.9% 306 12.3% 411 13.8% 383 13.9%  -6.8% 23.5%
g ol M| X} 2 0] 2 476 18.5% 504 18.8% 358  14.4% 314 10.5% 485 17.6%  54.5% 1.9%
cHy| 202l 366  14.2% 382 14.2% 249 10.0% 210 7.0% 361  13.1% 71.9% -1.4%
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Ha A (Shel: of @)

T =2 2013(IFRS) % 2014(IFRS) % 2015(IFRS) % 2016(IFRS) % 2017(IFRS) % 2018(IFRS) % YoY

FaH 32,359 100.0% 34,487 100.0% 35,120 100.0% 36,696 100.0% 39,220 100.0% 42,480 100.0% 8.3%
TVLAE 19,447 60.1% 18,847 54.6% 18,261 52.0% 18,280  49.8% 18,443  47.0% 17,108  40.3% 7.2%
DHi AT 2,788 8.6% 7,348 21.3% 10,552  30.0% 13,153 35.8% 15,562 39.7% 20,080 47.3% 29.0%
OlE{Ul 4 & 8,039 24.8% 6,387 18.5% 4736 13.5% 3,916 10.7% 3,597 9.2% 3,365 7.9% -6.4%
=] 1,277 3.9% 1,192 3.5% 924 2.6% 785 2.1% 634 1.6% 585 1.4% 7.7%
7| E} 808  2.5% 712 2.1% 647 1.8% 562 1.5% 984 2.5% 1,342 3.2% 36.4%
j&=x&0|2l 9,583 29.6% 9,727 28.2% 9,802 27.9% 9,709 26.5% 9,826 25.1% 8,203 19.3% -16.5%
Tty | 8,017 24.8% 8,313 24.1% 8,677 24.7% 8,423 23.0% 8,381 = 21.4% 6,830 16.1% -18.5%
o Aol 1,566 4.8% 1,414 4.1% 1,125 3.2% 1,286 3.5% 1,445 3.7% 1,373 3.2% -5.0%
Hol| M| Xtz =02 1,734 5.4% 1,587 4.6% 1,145 3.3% 1,364 3.7% 1,374 3.5% 1,653 3.9% 20.3%
= yelRel 1,303 4.0% 1,201 3.5% 808 2.3% 1,035 2.8% 970 2.5% 1,206 2.8% 24.3%

= (Shel: =4 3)

T =2 2013(IFRS) % 2014(IFRS) % 2015(IFRS) % 2016(IFRS) % 2017(IFRS) % 2018(IFRS) % YoY

ofj & o4 10,417 100.0% 10,607 100.0% 10,913 100.0% 10,651 100.0% 10,517 100.0% 10,735 100.0% 2.1%
TVAE 7,052 67.7% 6,745 63.6% 6,532 59.9% 6,335 59.5% 5973 56.8% 5,643 52.6% -5.5%
Dol A E 628 6.0% 1,605 15.1% 2,446  22.4% 2,815 26.4% 3,025 28.8% 3,962 36.9% 31.0%
ClE{Ul A4 1,422 13.7% 1,224 11.5% 940 8.6% 694 6.5% 606 5.8% 549 5.1% -9.4%
etz 480 4.6% 436 4.1% 350 3.2% 273 2.6% 227 2.2% 207 1.9% -8.8%
7| E} 835  8.0% 597 5.6% 645 5.9% 534  5.0% 686 6.5% 374 3.5% -45.5%
j&=x&0|2l 9,583 92.0% 9,727 91.7% 9,802 89.8% 9,709 91.2% 9,826 93.4% 8,203 76.4% -16.5%
Tt | 8,017 77.0% 8,313 78.4% 8,677 79.5% 8,423 79.1% 8,381 = 79.7% 6,830 63.6% -18.5%
ool 1,566 15.0% 1,414 13.3% 1,125 10.3% 1,286 12.1% 1,445 13.7% 1,373 12.8% -5.0%
& oI M| Rt 0] 2 1,734 16.6% 1,587 15.0% 1,145 10.5% 1,364 12.8% 1,374 13.1% 1,653 15.4% 20.3%
=t7|=0|d 1,303 12.5% 1,201 11.3% 808 7.4% 1,035 9.7% 970 9.2% 1,206 11.2% 24.3%
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