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1. AURORA WORLD

1-1 History & Introduction
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1. AURORA WORLD

1-2 Global Network
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2. AURORA's competiveness

2-1 Core Competences
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2. AURORA's competiveness

2-2 Character Toys
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2. AURORA's competiveness

2-3 Character Brand
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3. AURORA Global Market

3-1 Global Sales
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3. AURORA Global Market

3-2 Global Main Brand
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3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS




3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market

3-4 Key Brand - YOOHOO & FRIENDS
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4. AURORA Domestic Market

4-1 Toys distribution
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4. AURORA Domestic Market
4-1 Toys distribution
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4. AURORA Domestic Market
4-2 On-line Market
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5. AURORA Character Convergence

5-0 Character Collaboration
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5. AURORA Character Convergence

5-1 Character Collaboration - Xl H]o}3 E
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5. AURORA Character Convergence
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5. AURORA Character Convergence

5-2 Character Collaboration - ODM
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Appendix -1 LjAILE A Story
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Appendix -2 Summary consolidated financial statements
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Aurora World Corporation

2020/06

Statement of Finance

2019/12
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Aurora World Corporation

2020/08

Statement of Finance

2019/12

2018/12
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