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S8 T 0j 7t (a) 41H|E (b) Y () YWBS(d=bxc) Of = (e=axd) At (f=F+b) 0] f(g=e-f)  O|%E (h=g/e)
A 3,800 45% 49 22.05 83,790 67,433 16,358 19.5%
B 3,400 25% 49 12.25 41,650 37,463 4,188 10.1%
C 2,600 30% 49 14.70 38,220 44,955 - 6,735 -17.6%
A 49.00 163,660 149,850 (F) 13,810 8.4%
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A 3,800 45% 49 22.05 83,790 67,433 16,358 19.5%
B 3,400 25% 49 12.25 41,650 37,463 4,188 10.1%
C 3,100 30% 49 14.70 45,570 44,955 615 1.3%

A 49.00 171,010 149,850 21,160 124% <«—
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A 2019.4HH7] 20184 20174

2| At SUA o S LA o Ny SUA oS &
O &K 52,907 91,326 57,170 83,645 183,198 127,669 66,051 170,589 174,294
of = & 7t 40,416 68,210 44,539 63,238 145,981 105,049 58,121 135,211 139,987
gdeole 8,890 19,103 8,295 13,176 32,126 14,978 3,637 30,175 24,559
g7|1&=0l< 8,476 16,583 7,707 11,709 25,295 13,647 5,871 24,930 22,019
dgo|dE 16.8% 20.9% 14.5% 15.8% 17.5% 11.7% 5.5% 17.7% 14.1%)
EHGEE 27% 0% -10% 27% 7% -27% 80% -13% -12%
[Market Share 26.3% 453% 28.4% 21.2% 46.4% 32.4% 16.1% 41.5% 42 4%
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Tel : 031-491-3751 / Fax : 031-491-8481
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