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DISCLAIMER

This financial information in this document are consolidated earnings results based on K-IFRS.

This document is provided for the convenience of investors only, before the external audit on our 2Q 2018

financial results is completed. The audit outcomes may cause some parts of this document to change.

In addition, this document contains “forward-looking statements” — that is, statements related to future,
not past, events. In this context, “forward-looking statements” often address our expected future business
and financial performance, and often contain words such as “expects”, “anticipates”, “intends”, “plans”,
“believes”, “seeks” or “will”. Our actual results to be materially different from those expressed in this

document due to uncertainties.
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@ STUDIO DRAGON AT A GLANCE
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WE CREATE NEW CULTURE

@ HIGHLIGHTS

(Misaeng: Incomplete Life) (Signal) (The Legend of the Blue Sea) <The Lon(ejszrr%lagr:eat God> (Stranger) (A Korean Odyssey?

z)
5

REVENUE OPERATING PROFIT NET PROFIT

w286.80n w23.80n

(CAGRY +40.7%) (CAGR +99.2%) (CAGR +160.8%)

Note (1) Compound annual growth rate from 2014 to 2017

A
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€© COMPREHENSIVE STUDIO WE CREATE NEw CuLTuRe

Integrated process and IP ownership = First comprehensive studio in Korea

EXCEPTIONAL

COMPETITIVE DISTRIBUTION + ACCUMULATED

PRODUCTION

LIBRARY

INTEGRATED BUSINESS \MODEL & |P QWNERSHIP

y
-BRGory S2s

CONTENT PLANNING BUSINESS
v Optimize creator-content matching v"Own content IPs
v Build strong in—-house planning and v Diversify sales strategy for different regions
development team and enhance target analysis and platforms
v Stabilize portfolio management v" Accelerate global expansion
|[IN-HOUSE PRODUCTIONS CORE PRODUCTION SUBSIDIARIES
v'Independent production units v'Each a home to Korea’s best
(in-house teams) TV Series writers
) f ) .
1ICP 2CP  3CP  4CP i A petap2 [ KPJ
W Ghwrenego 2 LN
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WE CREATE NEW CULTURE

e STUDIO DRAGON AT A GLANCE

The first studio in Korea with talented creators and sizable production capability

CREATOR ASSET KNOWHOW PRODUCTION LIBRARY
+
.S pCory sTuoo 147 476.0 L 22: ‘w108
J DRAGON People KRW bn cars o aned e ate
R experiences productions IPs
DOMINANT PRODUCTION
STABLE FINANCIALS CAPABILITY MAJOR CREATOR
* Capital: W14.0bn * Annual productions: 22+
* Total Assets: W476.0bn » Accumulated IPs: 108 -
1
[Shareholders’ Equity] Unit: Wbn B Studio Dragon Unit: titles IKIM, EUN-SOOK  PARK JI-EUN [KIM, YOUNG-HYUN  PARK, SANG-YEON
Peer average WRITER WRITER WRITER WRITER
3855 éeuc;reéi;a;iednothers ’Iiﬂeygés ;egffig?érueesg:; J(e)al\fveee\ ?n%cl:wgd;;ia ce and others
22 and others
19
91.0 , -
386 4717 [KIM, WON-SUK  |EE, UNG-BOK [KIM, CHUL-KYU  [EE, YOON-JUNG
4 DIRECTOR DIRECTOR DIRECTOR DIRECTOR
L I 2015 2016 2017 e es (e oo oo

Note (1) Each companies’ audit report (consolidated basis)

DRAGON

abﬂeﬂ STUDIO
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WE CREATE NEW CULTURE

Q STUDIO CENTERED |[NDUSTRY CHANGE

Foster studio led changes by actively expanding business & reforming industry practices

Past Future

NETWORKS HOLD CONTENT |P LEADING MARKET CHANGE STUDIOS HOLD CONTENT |P

MEDIA
PLATFORM
MEDIA

PLATFORM ‘)bﬁegg STUDIO
®

DRAGON

MANAGEMENT

MANAGEMENT [lF-"'s"» Ve e \|
COMPANIES

No. 1 domestic
production capability

Differentiated distribution power
» Outsourced productions for media platforms

‘ + Advent of diverse media platforms
« Highly dependent on cast (‘top stars’)

+ Studioled TV series production

* Small sized production companies Global expansion + Increased exports of TV series
(@t most 1~2 productions per year)

Stabilized business structure

A
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e NO. 1 STUDIO IN [OREA @ PRODUCTION CAPABILITY (1)

WE CREATE NEW CULTURE

Retain & co-work with the best-in-market creators = Superior competitiveness

A
S, L) JEES

ACQUISITION OF TOP-NOTCH

PRODUCTION COMPANIES
Representative
writers
L-{ i -
‘ CEuIlLrenﬁnl Park ]I eun

% [Kim Eun-sook

Kim Young-hyun
Park, Sang-yeon

9 | Investor Relations 2018 — I. Studio Dragon at a Glance

NO.1 TV SERIES PRODUCTION
CAPABILITY

WRITERS DIRECTORS
KKim, Eun-sook Kim, Won —suk
Park, Ji-eun + Lee, Eung-bok

Kim, Chul-kyu
Lee, Yoon-jung
Lee, Jung-hyo,
Kim, Do-hoon -+

Kim, Young-hyun
Park, Sang-yeon
Hong Sisters

Misaeng Guardian :
{Incomplete Life’ (The Lonely and) (Signal)
Great God

Highest
viewership rating
in PayTV's history

Webtoon based
TV series

Popularize
specific genre

PRODUCERS

5independentin-house

production teams &
a separate creation team

(LegendoftheBlueSea)  (Good Wife)

Folklore based TV  First remake of US

series TV series
A
STUDIO
-)bm DRAGON



e NO. 1 STUDIO IN |[OREA (5 PRODUCTION CAPABILITY () e NEW RO

Discover new talents and provide opportunities to become creators

DISCOVER NEW WRITERS &, SUBJECTS FOR TV\/ SERIES NEW CREATORS DEBUT

()
@ NEW CREATORS
(O’PEN)
NEW WRITERS/ DIRECTORS
Select writers through open Provide creative supports, .
o A Writer Lee, Soo-yeon
competition lectures,and mentoring (Strangers)
A Writer Lee, Eun—-mi
-SRGOry 3RS, (Tunne)
Debut through TV pilot Provide opportunities to Writer Lee, Sook-yeon
programs (tvN airs, Studio interact, co-work with other (Road to the Airport)
Dragon produces) production houses Director Shin, Yong-whi
(Tunnel)

s e M —

(Strangers) (Tunnel) (Road to the Airport)

A
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WE CREATE NEW CULTURE

e NO. 1 STUDIO IN [KOREA @@ BUSINESS CAPABILITY

Diversify growth engine by penetrating into different markets and platforms

INCREASE NO, OF TV PRODUCTIONS CONTINUE TO GENERATE INCREASE PRODUCTION CAPABILITY
& BARGAINING POWER SECONDARY AND TERTIARY SALES IN ASIA AND ENHANCE LOCALIZATION
Diversify targets & genres to actively Expand digital distribution to match Produce local TV series & remakes of
expand supplying platforms diversified digital platform demands original IPs
3
Sl geem tvN S N % %
e — TVING L= ] ma 5 “
- = VOD N i Vietnam Thailand
s OSBS oTT n (M|seang.. (Forever Young1,2)  {Oh, My Ghost)
complete Life)
LOCAL PRODUCTION/ VOLUME DEAL/
DEVELOPMENT CASTING PRODUCTION ON-AIR VOD REMAKE ANCILLARY BUSINESS
. GLOBAL SALES : DISTRIBUTION CHANNEL OPTIMIZATION
GLOBAL PRE-SALES : WITH MAJOR PLATFORMS (BY REGIONS, WINDOWS, HOLDBACKS)

OPTIMIZE DISTRIBUTION TO MAXIMIZE CONTENT VALUE AND PROFIT
& STRENGTHEN PARTNERSHIPS WITH OVERSEAS MAJORS

A
Differentiate content, pricing and holdback strategy & increase collaboration with major platforms ’bﬂqu BRAGON
ASIA JAPAN  AMERICAS  OTHERS PLATFORMS TmRET\gIm'A" PAY TV VOD oTT
TO ENHANCE
OVERSEAS BRAND VALUE

NETFLIX " pccw’ § DRAMAFEVER
o
>BRCGOSY S22
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6 NO. 1 STUDIO IN [{OREA (3 STABLE PROFIT STRUCTURE

WE CREATE NEW CULTURE

Business expansion & steady profit generation based on superior production capability

MI;IZG _:\ ..II-.E\/R;SEﬁISEEY/.\ZI:\I?J?‘\lIJ_fleG SECURE STABLE PROFITABILITY BY DIVERSIFIED BUSINESS MODEL

ANNUAL PRODUCTION TREND PRODUCTION COST TO REVENUE

REVENUE TO COST OF SALES

W Studio Dragon Unit: titles

Peer Average

2015 2016 2017

Note Companies’ homepage and other sources
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19
16 50~70%
2 4

PROGRAMMING SPONSORSHIP DISTRIBUTION

Revenue Unit: Wbn
O COGS%
286.8
195.5
97.4
93.5% - 63 6%
2015 2016 2017

A
STUDIO
Bpcory ses



@ 2Q 2018 EARNINGS RELEASE

1. OPERATING PERFORMANCE
2. PROGRAMING
3. DISTRIBUTION

4. COsT




WE CREATE NEW CULTURE

0 OPERATING PERFORMANCE

v 2Q18 Secure growth via well-made content and expanded market presence (avg. viewer ratings +1.5%p YoY)

v 3Q18 Increase lineups while strengthen genre and viewer ratings, maximize domestic & overseas distribution
— Focus on profit growth

REVENUE OPERATING PROFIT NET PROFIT

Unit: Wbn Unit: Wbn Unit: Wbn

79.9 0
77.5 : 14.3% 13.3% 12.0%
743 9.8% :

62.0

4.5%
7.9
57
|
2Q17 3Q17 4Q17 1Q18 2Q18 2Q17 3Q17 4Q17 1Q18 2Q18 2Q17 3Q17 4Q17 1Q18 2Q18
B Programing m Distribution m Others mmm Operating Income  =0=OP Margin mmm Net Income  =0O=NP Margin

A
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Q OPERATING PERFORMANCE

WE CREATE NEW CULTURE

— Continue to expand market presence

PROGRAMMING REVENUE

v 2Q18 Revenue grew 41.1% YoY, attributable to core content competency of new titles (captive revenue +51% YoY)

v 3Q18 Produce big-budget titles and diversify target audience, increase number of lineups (expect eight titles)

PRODUCTION TREND NOTE (1)

Unit: Wbn

41.8
390 40.7

2Q17 3Q17 4Q17 1Q18 2Q18
m CAPTIVE = NON-CAPTIVE

15 I'Investor Relations 2018 — I1. 2Q 2018 Earnings Release

Unit: Titles
100.0% 100.0%

8
6 7 7
2Q17 3Q17 4Q17 1Q18 2Q18
=0—"% of Captive Titles
Note (1) Each quarter includes all titles in progress
“pCory 225,



WE CREATE NEW CULTURE

e OPERATING PERFORMANCE

Distribution

v 2Q18 Revenue grew 9.5% YoY driven by solid content sales amid an absence of big-budget title

v 3Q18 Expect strong growth in local VOD & overseas sales through libraries such as {What's Wrong with Secretary
Kim), {Mr. Sunshine), {Familiar Wife), etc. = Strengthen core competency

DISTRIBUTION REVENUE NO. OF LIBRARY SALES
Unit: Wbn Unit: Titles
% Note() ~ 0.28bn 0.24bn 0.24bn 0.31bn 0.29bn
32.1 1 102 101
’ 93
al m B — =
95
83 81 81 89
2Q17 3Q17 4Q17 1Q18 2Q18 2Q17 3Q17 4Q17 1Q18 2Q18
m Domestic m Overseas Old Titles m New Titles

Note (1) Average distribution revenue per title

16 | Investor Relations 2018 — II. 2Q 2018 Earnings Release *bﬂ‘@ 3523'&.



o OPERATING PERFORMANCE WE CREATE NEW CULTURE

v 2Q18 OPEX W67.0bn (+25.9% YoY): COGS Wé63.7bn (+27.6% YoY) + SG&A W3.3bn (+0.2% YoY)

v 3Q18 Improve profitability by differentiate core competency of our contents — Focus on cost efficiency

COGS AND SG&A RATIO OPEX

Unit: % Unit: Wbn

89.6
2Q17 3Q17 4Q17 1Q18

COGS 499 66.8 644 66.2 63.7

Labor Costs 2.1 2.0 24 1.5 1.6

Dep. & Amort. 0.1 0.1 0.1 0.1 0.1

Commissions 0.3 04 04 0.5 0.5

o O— A ——— —O0 Marketing 0.1 0.6 0.5 0.2 0.2
53 53 55 3.7 4.4

Others 0.6 1.0 0.7 0.7 0.8

2Q17 3Q17 4Q17 1Q18 2Q18 OPEX 53.2 70.8 68.4 69.2 67.0

=0~-COGS Ratio =@=SG&A Ratio

A
17 I Investor Relations 2018 — 1. 2Q 2018 Earnings Release *bﬂ(@ e

DRAGON



@ GROWTH STRATEGIES

1. GROWTH STRATEGIES - DOMESTIC

2. GROWTH STRATEGIES - QVERSEAS




@ GROWTH STRATEGIES — QVERVIEW

WE CREATE NEW CULTURE

{ Produce more TV series, enhance quality & hit ratio = Establish dominant market influence

EXPAND NO, OF TITLES + PLATFORMS

27+a

2+ Q

TV SERIES MARKET(1)

(2)
OTT MARKET 2017 2018

m CAPTIVE m NON-CAPTIVE

Note (1) Studio Dragon estimates
(2) KCC and Studio Dragon estimates (W616.7bn in 2017 > W778.7bn in 2018)

19 I Investor Relations 2018 — Ill. Growth Strategies

1s™. WINDOW

3+ 0

ENHANCE SALES

2ND. \\/INDOW

)

VOD

© .
+
n osT

+
—~——

+ |V

A
STUDIO
“Bpcery ses



WE CREATE NEW CULTURE

o GROWTH STRATEGIES - 2H 18

{ Enhance market presence, leverage on 2H18 big-budget titles and our strong production & sales capability }

MAJOR TITLES IN 2H18

QUARTERLY AVERAGE VVIEWER RATINGS

)
|
|

/ 3.9%

3.2% 5 .
e B L Alhambrs
2.7% ¢l
. (Mr. Sunshine) (Familiar Wife) (Boyfriend) ( Me;nt(;ries
of the
2Q17 3Q17 4Q17 Albarmbra

A
s ) v
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WE CREATE NEW CULTURE

€© GROWTH STRATEGIES — QVERVIEW

Overseas

Overseas business in Step 2 phase. Maximize distribution while focusing on build up of global competitiveness

STEP 1 STEP 3
(~2017) (2020~)

* Focus on Asia * Enhance overseas brand value to | « Maximize IP value
DISTRIBUTION increase selling price
* Tailored regional sales strategy * Expand exports to global OTTs *+ Strong brand value, optimize profit

* Sell IP formats mainly in Asia * U.S. & European IP based, « Strengthen directly producing
LOCALIZATION produce TV series remake global bound TV series

* Co—-produce remakes of Dragon IPs | * Co—-produce with overseasmajors | ~* Overseas M&A, JV

BUSINESS
PROPORTION

Overseas
Overseas

Overseas

A
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WE CREATE NEW CULTURE

Q GROWTH STRATEGIES - 2H 18

Overseas

[ Expand business scope through digital media platforms, strengthen partnership with global players }

PRESENT EXPAND BUSINESS

 E———

\N/ TVING
DIVERSIFY
PLATFORMS Q NETFLIX
& YouTube
g

EXPAND ASIA NO.1 a JGLO 10 } ®CBS

REGIONS

b
“anCory 125,

22 | Investor Relations 2018 — IlI. Growth Strategies




Investor Relations 2018

APPENDIX

CORPORATE QVERVIEW

VISION
1. [DOMESTIC] [NDUSTRY & MID-TO-L_ONG TERM GROWTH STRATEGY
2. [OVERSEAS] [NDUSTRY & MID-TO-ONG TERM GROWTH STRATEGY

BUSINESS M ODEL CANVAS

FINANCIAL STATEMENTS SUMMARY
1. FINANCIAL POSITION
2. INCOME STATEMENT

3Q 2018 LINEUP




€© CORPORATE QVERVIEW

WE CREATE NEW CULTURE

GROUP STRUCTURE

* Listed companies
*
CJ CORP,

39.36%
CJ E&M

*

71.33%

STUDIO DRAGON"

100% 100% 100%

HWA& DAM
PICTURES

CULTURE DEPOT

SHARE PRICE TREND

SHAREHOLDER STRUCTURE

As of end-2017

Foreign Investors ESOP 0.43%

0.88%
Institutional
Investors
Retail Investors 11.35%

11.68%

Related Parties —
4.32%

CJ E&M
71.33%

Nov. 24,2017=100

11.17 12.17 1.18 2.18 3.18

= STUDIO DRAGON

24 | Investor Relations 2018 — Appendix

— KOSPI

4.18 5.18 6.18 7.18 8.18

— KOSDAQ
“pCory s2.25.,



WE CREATE NEW CULTURE
© VISION

Build up transnational influence & production capability to become a global studio

GLOBAL MAJOR STUDIO

Ashfgl;ili)-lgﬁlg\:g?\l PURSUE GLOBAL EXPAND OVERSEAS Ac.gvg:'sYT;;S?: CE
CAPABILITIES M&A AND JV CO-PRODUCTION GLOBALLY

NO. 1 DOMESTIC TV SERIES STUDIO

A
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WE CREATE NEW CULTURE

© [DOMESTIC] INDUSTRY

Diversified media platform & changing consumption patter
to trigger TV series content market growth

DIVERSE FORMS OF VEDIA PLATFORM EMPHASIZED [MPORTANCE ON CONTENT QUALITY

Changes in the consumption pattern of media:
no more constraints in time and space
BECOMING AN ISSUE IS A KEY PRIORITY

TERRESTRIAL TO REAL-TIME RATINGS

TV anytime / anywhere

indoors

TERRESTRIAL TV PAY TV p =

« FOUNDATION OF IN-HOUSE TV « ADVENT OF COMPREHENSIVE 5 g
SERIES PRODUCTION COMPANY PROGRAMMING CHANNEL
(MONSTER UNION, NEW, ETC, ) « EXPANDING DEMANDS FOR QJ

TV SERIES PROGRAM ON PAY TV

o h

VOD DIGITAL, OTT S
« VOD PLATFORM BECOMES MORE « ADVENT OF NEW MEDIA

ACCESSIBLE o AGGRESSIVE INVESTMENT IN VIDEO
- CAGR 27% DURING 2012~2016 CONTENTS 27

FAVORABLE MARKET CONDITIONS FOR STUDIO WITH
COMPETITIVE PRODUCTION CAPABILITY

A
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o [DOMESTIC] MID-TO-|LONG TERM GROWTH STRATEGY

Focus on enhancing content quality and market influence
to become undisputed No. 1 TV series producer

TARGET 4% DOMESTIC T\/ SERIES MARKET SHARE

DIVERSIFY GROWTH ROUTES SECURE CREATORS

to increase hit ratio by well-made contents
through securing creators and M&A

through expanding TV series genre,
core targets and supplying platform

Hwa and
Dam
Pictures

Culture

CJE&M  Terrestrial Pay TV Digital oo

KPJ new

STRENGTHEN PROFITABILITY ENHANCE MARKET |NFLUENCE

through expanding digital distribution through producing more TV series

: diversifying premium products to promote : 22 TV series productions in 2017
VOD sales, and expand sales to OTT platforms - 40 TV series productions in 2020

A
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WE CREATE NEW CULTURE

€ [OVERSEAS] INDUSTRY

New media platforms compete to secure contents
OTT market is expected to grow CAGR of 27% from 2016 to 2020

EXPANDING |NVESTMENTS IN TV SERIES CONTENTS GLOBAL OTT MARKETS

m Asia Pacific m North America Unit: USD bn
m Europe m Other Regions

EXPANDING INVESTMENT IN
TV SERIES PRODUCTION

Netflix Apple Amazon
i

NETFLIX ' amazoncom

USD 7.0 BN USD 1.0 BN USD 4.5 BN

(2018) (2018) (ON VIDEO BUSINESS, 2017)

2016 2020(B)

Source Press reports Source KCC (Korea Communication Commissions)

A
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o [OVERSEAS] MID-TO-|_.ONG TERM GROWTH STRATEGY

Focus on build up of global competitiveness with IPO proceeds

AIM FOR OVERSEAS REVENUE GROWTH oF 30%

PRODUCE GLOBAL INCREASE CO-PRODUCTION
BOUND TENT-POLE to enhance partnerships with major players
TV SERIES

amcC| NETFLIX

b

to strengthen global influence
and competitiveness

DERIVE SYNERGIES

with CJ E&M's local
production subsidiaries

EXPAND MARKETS
DISTRIBUTION

into India and

Central Asia, etc.
@ Q
true CJ.% cl“ BLUE

uS0n ng Bio nFiodud St

STRENGTHEN PARTNERSHIP
WITH GLOBAL PLATFORMS

to expand global distribution

PURSUE M &A AND JV

to penetrate into key market

NETFLIX ~amazoncom = " Pecw’

A
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© BUSINESS MODEL CANVAS

WE CREATE NEW CULTURE

[KEY PARTNERSHIP IKEY \VALUE CUSTOMER CUSTOMER
ACTIVITIES PROPOSITION RELATIONSHIP SEGMENTS

* TV series production co. * Secure & foster talents * Well-made contents * Produce TV series with * Domestic media

« Platform business « Establish plan and strategy suitable for global viewers strong appealing stories consuming population

» Directingand producing
* Expand, diversify distribution

« Strengthen contents
accessibility by expanding
distribution channels

IKEY ‘ | CHANNELS
RESOURCES * TV (terrestrial, pay TV)
* Writers ‘ * OTT (over-the-top)
NETFLIX o BliEaies W2 * Digital (portal, etc.)
* Producers 3 a
amc| EAE « Contents IP ), w9

COST STRUCTURE

* Production cost (can be estimated and planned)
» Other labor and marketing costs

REVENUE STREAMS

* Expand to contents
consuming populationin
Asia, Americas, Europe
and others

* Programing revenue (sales of broadcasting rights)
* Distribution revenue (exports, VOD, OTT and others)

* Other revenues (sponsorship, MD and others)

TvN
TVING NETFLIX

A
STUDIO
“Bpcery ses
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e FINANCIAL STATEMENTS - FINANCIAL POSITION

(Unit: Wbn) 2Q17 1Q18 2Q18 % QoQ % YoY
Total Assets 271.5 456.3 476.0 43 75.3
Current Assets 101.1 282.6 289.1 23 185.9
Cash and Cash Equivalents 27.6 182.4 185.2 1.5 570.8
Others 73.5 100.1 103.9 3.7 413
Non-Current Assets 170.4 173.8 186.9 7.5 9.7
Tangible Assets 1.1 1.1 1.1 0.7 (2.6
Intangible Assets 127.7 127.6 138.4 8.5 84
Others 416 45,1 474 5.1 13.9
Total Liabilities
Current Liabilities 108.1 79.4 89.7 13.1 (17.0)
Non-Current Liabilities 10.7 0.5 0.8 52.6 (92.9)
Shareholders’ Equity 152.7 376.5 385.5 24 152.5
Equity Capital 1258 333.6 333.6 0.0 165.3
Retained Earnings 24.5 40.0 48.8 220 98.8
Other Components of Equity 2.4 29 3.1 6.3 30.2
Current Ratio (%) 93.5 356.1 322.2 (33.99%p 228.6%p
Net Debt (Net Cash) to Equity (%) 58 (48.5) (48.1) 0.4%p (53.8)%p
Cash Ratio (%) 25.5 2299 206.4 (23.5%p 180.9%p

Note (1) K-IFRS consolidated basis
(2) Current Ratio = Current Assets / Current Liabilities, Net Debt (Net Cash) to Equity = Net Debt (Net Cash) / Shareholders’ Equity,
Cash Ratio = Cash and Cash Equivalents / Current Liabilities

A
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e FINANCIAL STATEMENTS - [INCOME STATEMENT

(Unit: Wbn) 1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 % QoQ % YoY
Sales Revenue 753 62.1 77.5 71.9 79.9 743 (7.0) 19.6
Programming 263 24.1 418 39.0 40.7 34.1 (16.3) 411
Distribution 36.5 263 233 25.7 321 2838 (10.2) 9.5
Others 12.5 11.6 12.4 7.2 7.1 11.4 61.2 (1.9
OPEX 614 53.2 70.8 68.4 69.2 67.0 (3.3) 259
Cost of Goods Sold 58.6 49.9 66.8 64.4 66.2 63.7 (3.9) 27.6
SG&A 30 3.3 10.7 0.2
Operating Profit 14.0 8.9 6.6 3.5 10.7 7.3 (31.3) (17.6)
Margin (%) 18.5 14.3 13.3 9.9 (3.5%p (4.5%p
Non-operating Income 0.7 0.1 0.3) (1.8) 0.2 3.7 2,115.1 3,934.1
Non-operating Income 0.2 0.7 0.2 04 1.1 35 219.5 4284
Non-operating Expenses 1.0 0.6 0.5 2.2 0.9 0.2) (127.1) (144.1)
Pre-tax Profit 13.2 9.0 6.4 1.7 10.8 11.0 2.1 230
Income Taxes 0.1 6.2 0.7 0.3) 3.0 2.2 (27.1) (65.0)
Net Profit 134 2.8 5.7 20 19 8.9 13.0 217.3
Margin (%) 17.8 4.5 7.3 28 9.8 12.0 2.1%p 7.5%p

Note (1) K-IFRS consolidated basis

2016 2017
87.8 131.2
754 111.9
323 437

174.3 2538
168.4 239.7
5.9 14.1
10.8 11.5
(5.9) 2.7
15 14
7.3 4.1
15.3 30.3
24 6.4
6.6 8.3

(2) Pre spin-off (Jan. 1, 2016~Apr. 30, 2016) and company’s 15t year annual audit report (May 1, 2016~Dec. 31, 2016) as added for the yearly figure

(3 TTR (Turn To Red), TTB (Turn To Black), CR (Continue Red), n/a (not avilable)
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30 2018 LlNE UP WE CREATE NEW CULTURE

(What's Wrong with Secretary Kim) (Life on Mars) (Mr. Sunshine) (Familiar Wife)
Distributor “tuN -OCN “tN tuN
Date (#.of episodes) - Jun. 6~Jul. 26 (16) “Jun. 9~Aug. 5 (16) -Jul. 7~Sep. 30 (24) - Aug. 1~Sep. 20 (16)
Writer / Director - Baek Sun-Woo,ChalBo-Rim/ParkJoon-Hwa - Lee Dae-Il / Lee Jung-Hyo - Kim Eun-Suk / Lee Eung-Bok - Yang Hee-Seung / Lee Sang-Yeob
Main Cast - Park Seo-Joon, Park Min-Young *Jung Kyung-Ho, Park Sung-Woong - Lee Byung-Hun, Kim Tae-Ri -Ji Sung, Han Ji-Min

4

i fest
(Voice 2) {100 Days My Prince) (The Guest) (Player)
Distributor -OCN ~tvN -OCN -OCN
Date (#. of episodes) “Aug. 11~Sep. 16 (12) - Sep. 10~Oct. 30 (16) - Sep. 12~Nov. 1 (16) - Sept. 29~Nov. 11 (14)
Writer / Director -Ma Jin-Won / Lee Seung-Young - No Ji-Seol / Lee Jong-Jae - SeoJae-Won,Kwon So-Ra/KimHong-Sun~ * Shin Jae-Hyung / Go Jae-Hyun
Main Cast - Lee Jin-Wook, Lee Ha-Na - Do Kyoung-Su, Nam Ji-Hyun - Kim Jae-Wook, Jung Eun-Chae - Song Seung-Heon / Jung Su-Jung
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