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'01. Business structure
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'02. Core technology
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'03. Matrix of products category
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04. Global contact lens market
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'05. Characteristics of business INTERGJO
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01. Introduction
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'02. History
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'03. Sales trend
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'04. Sales by Geography INTER®JO
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'01. Factory
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'02. Smart contact lenses (world class 300)
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'03. Sales & profit trend
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'04. Business Strategy
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'04. Business Strategy

SA= =L

H — o
=28 344 i*EH% SIet ZAMILH A7) 7HE & 24 d30 28S H=1 U=

3. U4 A% Ciztst Mzt
1) QEAIZ Stz 231517 s PBAHIZ0] 245l

o] 2 RMo] FE| LAIE =)

I.
O\I
l?j
=
E
>
o
el
é'é
ru|o

2) 2H[ZF L|ZE SFots ASHQ % I% o 2 (2El2

4. L) HHEY S Mz
1) M| sfo|=2d / 2=
2) HE| AR Tt/ MA LA 7|

>
=
n
it
iul

02
L]

19
INTER®JO

THE BEST VISION CARE PARTNER



Appendix

THE BEST VISION CARE PARTNER

01 Summarize consolidated
financial statements

02 1-Day Beauty D.S.S.L

03 Change of industry

04 Board of directors



'01. Summarize consolidated financial statements
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'02. 1-Day Beauty D.S.S.L
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'03. Change of industry
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'04. Board of directors
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