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| . 4Q19 RESULTS HIGHLIGHTS KEY HIGHLIGHTS(EXCLUDING CJ LOGISTICS)

Sales up 25% YoY thanks to robust sales growth from Processed Food along with Schwan'’s acquisition

Operating profit at WW172bn as profit improved across all divisions from resilient global livestock prices and timing difference
in Lunar New Year gift set sales

Net profit increased to W49bn from improved FX-related gains and disposal gain from tangible assets

SALES OPERATING PROFIT NET PROFIT
(UNIT: W BN) (UNIT: W BN) (UNIT: W BN)
+W673.1bn (+25.4% YoY) W67.9bn (+65.2% YoY) W85.5bn(TTB YoY)
491
3,3236
2,650.5
1721
(36.4)
104.2

4Q18 4Q19 4Q18 4Q19 4Q18 4Q19




| . 4Q19 RESULTS HIGHLIGHTS KEY HIGHLIGHTS(INCLUDING CJ LOGISTICS)

Sales up 21% YoY thanks to robust volume growth from parcel biz coupled with resilient global revenue growth
Operating profit up 56% YoY owing to parcel price/volume growth and business structure improvement

SALES OPERATING PROFIT NET PROFIT
(UNIT: \\W BN) (UNIT: W BN) (UNIT: W BN)
*W1,039.1bn (+21.1%) +W97.2bn (+56.3%) +W144.4bn(TTB YoY)
935
59613 2698
49222
(50.9)
172.6
4Q18 4Q19 4Q18 4Q19 4Q18 4Q19




1. EARNINGS ANALYSIS

FOOD DIVISION

Sales up 66% YoY(+12% excl. Schwan’s), OP up 69% YoY at W55.7bn due to optimization of promotion cost and timing

difference in Lunar New Year

[Processed Food] Sales up 101% YoY(+19% excl. Schwan’s) thanks to Schwan'’s consolidation coupled with strong
overseas growth despite sluggish domestic economy"

[Foodstuff] Sales flat YoY when excluding divisional reclassification effect of Vietnam business

Salesand OPM Trend Earnings Analysis
Sales == OPM -e--e- OPM excl. PPA D&A  ~ [PF Domesticl Sales up 13% YoY (W736.1bn) thanks to timing
(Unit: W br) e difference in giftset sales despite SKU D-Mkt activities
19549 2,224.6 12,11 O.SE v HMRrevenue +15% YoY from robust growth of porridge and soup/stew
1,720.5 o i : v Kimchi/Dumpling revenue +8% YoY/+6% YoY
-—— - I
:; 27001 65% | i~ [PFOverseasl Sales up 393% (+37% excl. Schwan’s) at W956bn
: RN B 1153% I from Schwan's consolidation coupled with strong overseas growth
i - ) R - v Schwan's revenue? at W690.3bn
i ' | : v/ Vietnam +79%, China +48%, US +9%(excl. Schwan’s)
L9 6% - 2.8% I 196% 1 - [Foodstuffl Sales down 2% at W419bn
.0/ . 1
: : : i v Sales flat YoY excluding divisional reclassification effect
1
140181 1Q19  2Q19  3Q19  14Q191  / Sugar: +5% Oil +5%, Flour -5% Yoy
# of De-marketed SKUs” ‘Jincheon BC utilization rate trend”
1,002 (unit: EA) g% ~ [OP1OP at W55.7bn from efficiency of promotion cost and timing
8% differencein LNY despite Jincheon BC fixed cost burden and
B inventory loss from de-marketed SKUs
Around v Domestic: improved profit thanks to promotion efficiencies, early sales
69% recognition of Lunar New Year giftset, and ASP normalization
v Overseas: Schwan’s OP at W56.0bn (OPM 8%)
v Foodstuff: Timing differencein Lunar New Year and decline in input cost
! despite unfavorable FX rates
2019 2020E 1Q19 2Q19 3Q19 4Q19 2020t

1)} Domestic private consumption 4Q18 +2.4%yoy, 4Q19 +1.7%yoy
2)2019revenue W2,512.7bn, OP 137.2bn



1. EARNINGS ANALYSIS BIO DIVISION

[Biol Sales down 8% YoY due to strategic lysine volume cut despite nucleotide market dominance
OP up 48% YoY at W68.6bn thanks to improving product mix and cost per unit
[Feed&Carel Sales down 17% YoY as ASF spreads out throughout Asia and de-marketing of low-margin customers
OP up 92% YoY at W47.8bn from strong recovery in global livestock prices and improving feed margins

Bio Feed & Care
(Unit: W bn) Sales ——OPM (Unit: W bn) Sales == QPM

5008 4893 5024 150071

1
i 589.4
1

e e

1
1
i -19%  -lew  T00%
l
I

14Q181 1Q19 2Q19 3Q19 4Q19 1 4Q181  1Q19 2Q19 3Q19  14Q191

L————ﬂ L————ﬂ ————— -—— ol

- [Sales] Sales down 8% YoY from strategic lysine volume cut - [Sales] Sales down 17% YoY from de-marketing and ASF impact

v Feed Additive: Sales down 27% YoY owing to strategic volume cut of v Feed: Sales volume -17% YoY from D-mkt of low— margin customers
lysine and China prolonged ASF impact (Domestic -16% YoY, Indonesia -16% YoV, Vietnam -33% YoY, China -31% YoY)

v Food Additive: Sales up 7% YoY on the back of nucleotide price increase v Livestock: Vietnam/Indonesia livestock price recovery offsets domestic
and arginine sales volume growth low-margin livestock sales volume

- [OP1 OP up 48% YoY thanks to improving cost per unitand  _ (op] OP up 92% YoY thanks to recovery in Vietnam hog &
increasing high-margin product mix o Indonesia poultry prices and improving feed margins
v Feed Additive : OP decline from sluggish lysine and methionine price / Vietnam: Expanding OP due to a sharp rise in Vietnam hog price

trends (Lys_in'e A'SP _1_1'% YoY, Tryptophan -37% TOY) _ from shortage in hog supply (hog price : +32% YoY, +93% QoQ)
v Food Additive: Resilient OP from nucleotide market dominance and v Indonesia: Improving feed profitability from falling raw material

and unrivaled cost competitiveness prices and recovering poultry price to previous year level
v High-margin revenue portion: 4Q18 23% > 4Q19 26% (poultry price : +0.1% YoY, +14% QoQ)



EARNINGS ANALYSIS

CJ LOGISTICS

Revenue continues to grow on the back of global M&A effect and parcel volume growth
Historic high OP thanks to enhancing operation leverages in parcel biz

Salesand OPM Trend Earnings Analysis
(Unit: W bn) —
n " Sales OPM -2-8-2-5-71 - [Sales] Sales up 12% YoY at W2,836bn thanks to resilient sales
2618 [£:049- 11 volume growth from both parcel bizand M&A effect
:2,51 5.21 2,534.8 , . v Global: New orders from synergies between NF-CJL

(mn

130 +

110 -

90 -

70 -

50 -

“Parcel Volurmes and MS Continue to Grow”

il

1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19

boX) e \olume ——MS

- 40

- 35

(# of orders exceeding W10bn: 4in 2018 > 12in 2019)

v Parcel: Up 13% YoY on the back of ASP increase and sales volume
(4Q ASP +2.9% / Volume +9.8%/ M/S 47 .6%)

v CL:Up 8.7% YoY from aggressive sales in spite of global recession

- [OP1OP up 16% at W101bn (historic high OP) thanks to profit-
oriented management

v Improved profitability thanks to increased ASP and sales volume

v Global: @ narrowed losses through restructuring of loss-making biz

@ improved margins from M&As (Rokin, Gemadept, DSC)
v Parcel: Leveraging effect from ASP hike and enhanced operating leverage

v CL: decline in profitability from one-off expense (LogisPark transfer)



lll. OTHER ANALYSIS

SG&A EXPENSE(EXCLUDING CJ LOGISTICS)

SG&A-to-sales ratio at 21.8% (+3.4%pt YoY)

Excluding accounting changes and Schwan'’s consolidation effect 21.1% (+0.1%pt YoY)

‘SG&A to Sales Ratio Trend”

(Unit: W bn, %)

226% 22.9%

21.8%

20.7%  21.0%

'
18.4%
7294 7312 7244
636.3
569.6
487.3
3Q18  4Q18 1Q19 2Q19 3Q19 4Q19

(Unit: W bn)

4Q18 4Q19 YoY
Labor cost 159.9 2184 58.5
............................ % | 60% | 6e% | 0s%pt
Commission expense 64.9 119.8 54.9
(%) 2.4% 3.6% 1.2%pt
""" Transportation cost | 836 | 1694 | 858
............................ 0 | 32% | 51% | 19%pt
Promotion cost 52.0 40.0 -12.0
(%) 2.0% 1.2% -0.8%pt
Adverhsmgcost R L R S o
............................ 6 | 0% | 05% | 02%pt
D&A 294 70.5 41.1
............................ o | 1% | o21% | 0%t
Others 88.1 88.5 0.4
(%) 3.3% 2.7% -0.7%pt
Total 487.3 7244 237.1
(%) 18.4% 21.8% 3.4%pt




lll. OTHER ANALYSIS SG&A EXPENSE(INCLUDING CJ LOGISTICS)

SG&A-to-sales ratio at 14.2% (+1.4%pt YoY)

“SG&A to Sales Ratio Trend” {Unit: W bn)
(Unit: W bn. %) 4Q18 4Q19 YoY
Labor cost 219.5 299.0 79.5
15.8% (%) 4.5% 5.0% 0.6%pt
15.7% w0 00| e I
Commission expense G8.7 139.7 41.0
(%) 2.0% 2.3% 0.3%pt
..... . ransportat|oncost 836 1312 e
(%) 1.7% 2.2% 0.5%pt
v 878.9 . SRR R P S RS
7944 (%) 1.1% 0.7% -0.4%pt
4307 Advert|s|ngcost ST S B
(%) 0.3% 0.4% 0.1%pt
R S e S
(%) 3.3% 3.6% 0.3%pt
Total 630.8 846.5 215.7
4Q18 1Q19 2Q19 3Q19 41Q19 (%) 12.8% 14.2% 1.4%pt




lll. OTHER ANALYSIS NON-OPERATING [NCOME & EXPENSE(EXCLUDING CJ LOGISTICS)

Non-operating expense down W58.3bn from fx-related income and disposal gain from tangible asset

Details Key Non-Operating Items  ,nit: W bn)
4Q18 4Q19 YoY
E Net interest expense at W56.0bn(+W18.5bn YoY)
Net Interest -37.5 -56.0 -18.5
[V] FX-related gains at W16.0bn(+W18.9bn) FX-related g 160 )18
- Valuation gains W19.7bn, Transaction gains W2.0bn Gains&Losses
Equity Method 14 23 0.9
E Equity method gains at W2.3bn (+W0.9bn YoY) Gains&Losses
Commodity Derivatives _
-related Gains&Losses 4.3 1.8 25
Commodity derivatives-related gains at W1.8bn
(~W2.5bn Yo Others -89.0 324 56.6
[ V] Other non-operating losses W32.4bn (+W56.6bn YoY) Total -126.6 -68.3 58.3
Tax -14.0 -19.7 -57
% Non-operating items shown as (-) for expenses and (+) forincome

-4Q19 USDKRW (Ending)
-4Q18 USDKRW (Ending)

: 1,157.8, 4Q19 USDKRW (Avg) : 1,175.8
: 1,118.1, 4Q18 USDKRW (Avg) : 1,127.5
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lll. OTHER ANALYSIS NON-OPERATING [NCOME & EXPENSE(INCLUDING CJ LOGISTICS)

Non-operating expense down W80.9bn from fx-related income and disposal gain from tangible asset

Details Key Non-Operating Items  ,nit: W bn)
4Q18 4Q19 YoY
E Net interest expense at W77.5bn(+W16.1bn YoY)
Net Interest -61.4 -77.5 -16.1
E FX-related gains at W14.0bn(+W18.9bn) FX-related B
. 49 14.0 18.9
- Valuation gains W18.9bn, Transaction gains WO.1bn Gains&Losses
Equity Method 14 49 6.3
E Equity method gains at W4.9bn (+W6.3bn YoY) Gains&Losses
Commodity Derivatives _
-related Gains&Losses 4.3 1.6 27
Commodity derivatives-related gains at W1.6bn
(-W2.76n Yoy) Others 1377 632 745
[ V] Other non-operating losses W63.2bn (+W74.50bn YoY) Total -201.1 -120.2 80.9
Tax =224 -194 3.0
% Non-operating items shown as (-) for expenses and (+) forincome

-4Q19 USDKRW (Ending) : 1,157.8, 4Q19 USDKRW (Avg) : 1,175.8
-4Q18 USDKRW (Ending) : 1,118.1, 4Q18 USDKRW (Avg) : 1,127.5
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IV. KEY |SSUES

EY STRATEGIES BY DIVISIONS

(Food) Improving domestic business structure, creating synergies among global biz and achieving outstanding competency

for qualitative growth

(BIO) Focusing on market dominance through cost competitiveness and nurturing new specialty products

FOOD

BIO

- Fundamental innovation of biz structure for profitability

v (Domestic)Profitability Innovation through strategy revision of product
portfolio
(“Growth Oriented”, “Strengthening Profitability”, “Structural revision”, etc.)

v (Global)Creating synergy from integration of US biz and maintaining
qualitative growth in core countries(US, China, Vietnam)

v Enhancement of EBITDA/FCF through enhancing PLC" management
and optimizing cost/expense/inefficiency

- Strategy executions by procuring outstanding competency
of predicting trend, R&D and manufacturing techniques

v Advancements in strategies by enhancing trend prediction, analyses
(Based on harmonized analysis of trend catching/data of all dinning)

v Acquiring outstanding competency in food R&D and applying it globally
(sterilization, raw material control, taste quality/physical property control, etc.)

v Accelerating development of differentiated production technology for
flagship products such as Hetbahn, dumplings, HMR and kimchi,
automation and quality innovation through Al, enhancing manufacturing

competitiveness and production flexibility to strengthen customer/channel
response

- Searching for future growth engines based upon self
generated cash flow

v Creating growth engines from US food synergy(Big Jump) and
Southeast Halal

v Seeking for opportunities on entering next HMR(Cook-it/Care Food)

v Searching for M&A which embodies profitability and capabilities
through self generating cash flow

1)PLC: Product life cycle

- Broadening cost competitiveness gap with competitors
v Cost Innovation trough R&D technologies

v Strengthening production engineering capabilities,
improving purchasing strategies and etc.

- Strengthening market dominance by regional blockage

v Increased sales of tryptophan, Nucleotide, Methionine which its
capacity has recently been added up

v Market dominance from cost competitiveness and optimal region
wise allocation

v Expansion of high margin specialty products such as SPC, arginine,

histidine

FEED & CARE

- (feed)Creating optimal business structure on each
livestock's coupled with continued enhancement of
profitability in free market biz

v de-mkt low margin customers, cost reduction from optimal

utilization rate and strengthened purchasing strategy

v Increasing profitability by maximizing high—-margin aqua feed sales
and achieving No.1 MS in shrimp market

- (livestock)Maximized profit by market forecasting power
and extreme cost reduction

v Maximizing hog sales on high ASP, reducing the risk of price
fluctuations through drastic improvements in cost and quality

structure, diversifying livestock portfolios and strengthening back
end value chain

12



IV. IKEY |SSUES SCHWAN’S KEY PERFORMANCES ON 2019 AND KEY STRATEGIES OF 2020

Frozen food to grow by 7.7%, outperforming than that of market growth(2.2%)
(B2B)Successful B2B(TMI) and (B2B) grocery channel integration to expand sales of wrap food and Asian food in US

Results and key performances Mid to long term strategy in US Food Biz
- Frozen food sales up 7.7% exceeding market growth(2.2%) “Expansion of Asian Food by employing Schwans
/ MS of B2C Pizza up 1.0% YoY at 19.9% competency in sa/es/channe//techno/ogy
(Red Baron 14.2%, Freschetta 3.4%, Tony’s 2.3%) [ Schwan’s ] [C]]
v MS of B2C Pie up 1.2% at 49.5% Pizza, Dessert, Wrap Food(dumpling,
. P v Category Asian Appetizer eggoletc), Noddee
7.7% “Sales Growth Rate of Major .
Players in Frozen Food Market Grocery : 30k :
o /B2C Channel  Cub e
70 2.2% Sam’s Club centered ’
0.7%  06%  02%  01%
School : K-12, College Dinning: Chinese Chain
Schwan's  Kraft Market  Kellog Neste  Tyson  Conagra v/ B2B Channel ' c_sipre /-Beven,Circle K centered
Heinz Foods
Main Strategies in year 2020 2019 Results and 2020 Guidance
- Completed transferring TMI’s B2B biz to Schwan’s('20.01) - (2019) OP at W 56.0bn thanks to its peak season on 4Q
Schwan's-| "evenue driven from synergy at $60M in 2020 (Annual OP at W137.3bn)?
TMI B2B | * Expandingsales channel of Food Service div. o ~ /increased pizza sales due to seasonality effect(Halloween, Thanks Giving, Christmas)
Intearation| <~12 Channel: focusing on dumpling/noodle, participate in . ]
g tenders on Jun to Aug v D&Aof PPA: differences between the opinions of the year-end extamal auditors and the
. . L acquistion—date valuation fimled the initial amortization expense toincrease but to decrease
_______ + C-Store Channel: strengthening partnership with 7-Eleven the later amartization expense and therefore total PPAamartization costis thesame.
* Integrating grocery sales teamto Consumer Brand div v Inventory revaluation loss: one-off expense due to difference in IK-IFRS and US-GAAP
B2C to complete integration by year 2020 and preparations for . )
Integration| "9 of sales/distribution in year 2021 - (2020) targeting revenue to increase by 6% and OP2 by 10%
+ Expanding Asian shelf portfolioin Kroger and other distributors Schwars O;”it: ilip ;ﬁ 22102 23600 546% 12271(;
_______________ 1QKroger/Lunds & Byerlys/HyVee o) lcoidation adustments ‘ ' ' ‘ '
Boosti * Launching Red Baron in Korea(Feb) PPA D&A expense 186 123 29 1 600
e())(o?) rl_? sg « Revising domestic pizza production under Schwan’s inve(”to'“/ ;Sva'uaﬁon 142 278 136
P manufacturing techniques res -
% D&A expense on PPA asset expected to downsize after 2020

1) IRl Market Advantage Syndicated Database ‘total frozen business’, recent 52 weeks from’19.12.29
2) Schwan’sJan, Febrevat W 314.2bnand OP at W 22.6bn(under US GAAP) Schwan’s was consolidated from March. 13
3) OP refersto Schwan’s stand alone P& L



IV. KEY |SSUES

PLANS ON [MPROVING MARGINS AND FINANCIAL STRUCTURE

(Profitability) OP margin targets; food 5%, Bio 9%, Feed & Care 3%
(Financial structure) Net debt under W 4.8tr and lower it by W 4tr in longer terms

Improving Profitability(OP Margin)

Improving Financial Structure

Food Excl. PPA D&A expense

Excl. PPA D&A expense: a
5:2%.... Around 5% !

n

L A3% S
L

(0]

S

S

e

S

2019 2020 Target
Bio

G

Around 9% a

|

. 84% . n
S

L

(o}

S

S

e

2019 2020 Target S

* Diversifying sources of raw

Optimizing promotional
expenses

materials
Enlarging global biz

» Consumption Contraction

Periodical difference of
Lunar New Year Holiday

Cast innovation through new
technologies

Enlarging market
dominance

Structural innovation of
sluggish business and
expenses

* Declinein ASP

Fierce competition in Ching

Feed & Care v Feed & Care Targeting 3% OPM in 2020
:improving spread and rise in hog price

- Net debt at W4.8tr due to successful practices for improving
financial structure

v liquidating Gayang at W850bn, Yeongdeungpo at W230bn,
Humanville at W52.8bn and etc.
- To maintain net debt of 2020 at previous year'’s level(WA4.8tr)
v Cash inflow expected(W200bn) as the Gayang deal completes
v CAPEX of 2020 at about W700bn~W=800bn

v Targeting net debt below WA4.8tr in 2020 and under W4tr in longer terms

“ .
Changes in
”
Net Debt
(Unit: W tr)
! Tomaintain
<. netdebt
7 below Witr
6.9 i inlongrun
4.4 4.5 48 e
17 18 19.3Q 19.4Q 20 25

14



V. APPENDIX FINANCIAL STATEMENT

1-(1). Summary of Income Statement (excluding CJ Logistics)

(Unit: W bn)

4Q18 3Q19 4Q19 YoY QoQ
Sales 2,650.5 3,446.1 3,323.6 673.1 25.4% -122.5 -3.6%
P i AP e 24271 ........... st | e Soeal T She
P p T et I R —47%pt ......................... —05%pt
P i ot S R S o e i) R
P Pl R sl el e R B 47%pt ........................... 5 5%pt
P P JRORt R B il o R Pt Sl e
P J e R anl T e SN [ R 34%pt ........................... 5 5%pt :
P Operat/ngp S B sl ol R o e Sl e
IS e R 0% I Ht 73%pf ......................... _07%101‘
o —Operat/ngP/L ............. RS (R R el Gyl N T R e
P P el e T7) [ B 27%pt ........................... 780/0p['
PR - ecumng O s ot R pobe i sl el el Gl oo
P P R R R ol R Sl 39%pt ........................... ; 7%pt :
B ] 0t R N . ol o Saaen| S et
P P RS R R s I R 29%pt ........................... p 8%pt :




V. APPENDIX

FINANCIAL STATEMENT

2-(1). Summary of Balance Sheet (excluding CJ Logistics)

(Unit: W bn)

2014 2015 2016 2017 2018 2019
Current Assets 2,769.7 28605 | 34680 | 32619 | 34583 | 57268
. QuickAssets 7130 | 17746 | 21995 | 19809 | 19848 | 37287
o dnventory 10866 | 10859 | 12645 | 12870 | 14735 | 1998.1
.. Non-CurentAssets | 66131 | . 69531 | 73099 | 78618 | 93412 | 12,7396
. dnvestments 16040 | 16116 | 14890 | 11810 | 19524 | 20158
. RghtOfUseAssets | 00 | . 00 [ 00| 00 | 00 | ... 5911
U fangbleAssets T 45088 | 28594 | 52102 | 57174 | 63651 | 72378
T angibie Assets T 2267 | 1393 | 614 | 9137 | ...9731 | 28333
.. OtherFixedAssets | 536 | M8 | 293 | a7 | 506 | . 616
L TotalAssets 93828 | 98136 | 107739 | 111297 | 127995 | 18,4664
.. Cumentliabifties | 33160 | 31304 | 34298 | 37141 | 11596 | 58141
... Non-CurrentLiabifties | 27251 | 29877 | . 33510 | 33451 | 30932 | . 54642
................................. o IO O 33510 51 30092 34642
Liability to Equity Ratio 1871% 166% 170% 173% 131% 157%
Net Liability to Equity Ratio 167% 150% 153% 161% 123% 137%
Net Devt to Equity Ratio 7% 100% | 108% | . 08% | . 81% | ... 67%.
. Totalliabiities | 60411 | 61181 | 67808 | 70592 | 72528 | 11,2783
.. CurentCaptal | 13| Tl 724 | 725 | 819 | .. 819
.. CapitalSurpus | 9102 | . 9183 | 9199 | 9251 | 15410 | 15410
... OtherAccumulatedEarnings | 1109 | mee | 199 | 4720 | 4556 | ~4358
.. RetanedEarnings | 21916 | 23310 | 25615 | 28956 | 37272 | 38009
.. Minority Interest | 2785 | 1904 | 5192 | 6493 | 6522 | 22001
" Total Shareholders’ Equity 3,341.7 3,695.5 3,993.0 4,070.5 5,546.7 7,188.1




V. APPENDIX FINANCIAL STATEMENT

1-(2). Summary of Income Statement (including CJ Logistics)

(Unit: W bn)

4Q18 3Q19 4Q19 YoY QoQ
Sales 4,922.1 5,858.1 5,961.3 1,039.2 21.1% 103.2 1.8%
S B i PREr el 48450 .......... o e ot B Son
S J i S I S R IR R —24%pt ........................... 70%pt
P e e TSN R 11162 .......... el swon | T T sy
P P U R P S ] 24%pt ......................... —70%pt :
S P o) R aaol ] el sl e T ey
S P i e el R | 74%pt ......................... —08%pt
T Operat/ngproﬁt ................. i R R S R R S S R
PR P T R Gl P S 70%pt ......................... —02%pt
— Non—Operat/ngP/L ............. ol sl T R v S ) R %
DR P Sl e 7% s S Zi%pt ........................... 75%pt
P - ecumng Pl IR v P el e el P S
PR P Ry R e R ) R R B 7%pt ........................... 73%,01‘ :
B e R RS R o el e Sae | S i
S P o R o 07 R R 25%pt ........................... 73%pt :




V. APPENDIX

FINANCIAL STATEMENT

2-(2). Summary of Balance Sheet (including CJ Logistics)

(Unit: W bn)

2014 2015 2016 2017 2018 2019
CurentAssets | 39733 | 20185 [ 48807 | 49635 | . 55024 | 79430
... Quick Assets 29077 | 29209 | 36005 | 36600 | . 10248 | 59247
L nventory 10656 | 10976 | 12802 | 13035 | 14976 | 20183
.. Non-CurentAssets | 94092 | 97328 | 108855 | 119047 | 139746 | 18,337.6
.. Investments | 10876 | 11358 | 1092 | 7l | 8975 | .. 7653
.. RightOfUseAssets | 00 | .. 00 | . 00 [ 00| 00 | .. 16788,
... TangbleAssets | 63839 | 66902 | 72805 | 81794 | 97T | 10,844.1
... Intangible Assets 17509 | 17373 | 23338 | 27581 | 30699 | 18102
.. OtherFixedAssets | 1868 | 1695 | 1750 | 2511 | 2655 | 2392
L TotmlAssets 133825 | 137513 | 157662 | 168682 | 194970 | 26,2806
... Current Liabilites o ai2a | 43357 | 26992 | 54969 | 66804 | 82022
T Non-Current Liabities T 43102 | . 40304 | 50065 | 52274 | . 55084 | 86113
.................................. ... 43102 40304 50065 2274 55084 84113
Liability to Equity Ratio 170% 155% 160% 175% 167% 178%
Net Liability to Equity Ratio 158% 142% 147% 163% 158% 160%
Net Devt to Equity Ratio 106% 2% | %% | . 104% | 9% | . 71%.
. TotalLiabiites | 84326 | 8361 | 97057 | 107243 | 12,1888 | 168135
. CumentCapital | 723 | 724 | 724 | 725 | 819 | .. 819
L Ceptalsuplus L 9102 | .. 9183 | ... 9199 | .....9250 [ 15410 | 15410
.....Other Accumuiated Earnings 1848 | 71819 -1494 | 5261 | o824 | -5356,
.. Retainedgamings | 21872 | 23342 | . 25665 | ..29035 | . 36943 | .. 37864
. Minortyinterest ] 19680 | 22022 | . 26510 | 27689 | 25734 | . 45934
" Total Shareholders’ Equity 49499 5,385.2 6,060.5 6,1439 7,308.2 9,467.1




V. APPENDIX

FINANCIAL STATEMENT

3. Earnings results by division

(Unit: W bn)

1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 YoY
Sales 25122 2,367.5 2,745.1 2,650.5 2,810.7 3,186.4  3,446.1 3,323.6 254%
I Grossproﬁt ....................... 74636313 ................ 7807 ................. 5915 ................. 7799 ................. 8 348 ............... 9”58%5 ............... 516% ......
G OpertingProfit | 1707 1312 2111 1042 | 136 1054 1810 1721 652%
EBITDA 275.6 234.2 315.2 220.7 277.6 269.5 348.2 377.3 71.0%
Sales 1,316.2 1,229.2 1,456.4 1,270.0 1,720.5 1,9549 22246 21105 66.2%
oy COSPOT | 4304 359 assa 313 | sase 458 644 5159 639
Operating Profit 116.8 68.6 139.2 329 100.9 54.0 131.5 55.7 69.3%
EB|TDA ................................ 1662 ................. 1173 ................. 1908 .................... 886 1774 ................. 1549 ............... 2280 ................. 1917”64% ......
Sales 1,081.4 1,138.3 1,288.7 1,380.5 1,090.2 1,231.5 12215 12131 -12.1%
~ |crossprofit | 2530 2654 2973 2402 | 2333 2890 2688 3206  335%
Bio Div. Operatmgproﬁt ................ 419626 ................... 719 .................... 713 .................... 427 .................... 514 .................. 4 95 ................. 1154 ............... 633% ......
EB|TDA ................................... 926 ................. 1169 ................. 1244 ................. 1321 1002 ................. 1147 ............... 1202 ................. 1856 ............... 405% ......
Sales 114.6
gre|GosPor | e L
Operating Profit 12.0
E|3|TDA ................................... 168 ..................................................................................................................................................................................................................................................
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VI. KEY FIGURES FOOD DIVISION
1. PROCESSED FOOD
2018 2019 2020
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q Jan
Revenue growth (YoY) 5% 5% 4% 1% 16% 12% 3% 13%  |-12%YoY
IKey raw material price
Domestic Rice (1Q18=100) 100 107 110 118 118 118 117 113 113
Imported pork (1Q18=100) 100 97 92 92 84 114 103 110 104
Dried red pepper (1Q18=100) 100 97 126 112 102 99 89 73 75
Revenue (W 100mn) 1506 1416 1787 1999 | 4604 8320 9058 | 9558 +§g3/°
UsS 866 670 1,019 1,094 3,737 7,096 7.824 8,099 |+10% yoy
Global revenue Schwan’s 2,403 6,080 6,599 6,903 NA
China 453 442 517 498 568 624 626 736 -9% yoy
Vietnam 188 233 231 264 218 523 504 474 -6% yoy
__| Others 39 70 20 142 81 77 104 249 | +34% yoy
2. IKEY PRODUCT M/§ TREND
2018 2019
7182 10 20 30 10 1Q 2Q 30 1Q
cogen  PumRing 434 458 454 33 | 445 449 126 | 435
Processed Meat 24.1 249 25.1 24.1 22.6 23.6 22.9 21.5
Cold Kimehi 301 322 387 .32 ) 386 oMz 408 | 392 |
Refrigerated noodle 35.1 39.5 39.0 37.6 34.0 37.2 37.0 36.5
Microwavablerice | ay 132 i 120 114 ) 12 709 ... 700 .. 702
ShelfStable  |CYPICE i fo 659 i 675 . /34 752 | /23 742 730 L 19
Poridge L 01 02 o1 12 | 262 311 367 | 37.7
Soup/stew category 42.0 40.4 39.1 459 47.6 46.6 434 51.3
* Source: Nielsen Korea
3, FOODSTUFF — GLOBAL COMMODITY PRICE
2018 2019 2020
1Q 2Q : 3Q 4Q 1Q 2Q 3Q 4Q 1QE
Raw sugar( cent / Ibs) 13.5 11.9 10.8 12.9 12.7 12.3 11.6 12.8 +7%Q0oQ
Soybean( cent / bus) 1,006.0 996.0 849.7 8794 906.3 867.0 874.7 915.2 +3%QoQ
Corn(cent / bus) 366.0 383.7 353.7 370.2 373.7 391.0 3%0.9 381.8 Same level
Wheat( cent / bus) 4531 4987 517.8 511.9 490.8 4777 4873 521.8 -3%QoQ

* Source: Bloomberg
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VI. KEY FIGURES BIO DIVISION
1. BIO: GLOBAL PRICE OF [KEY PRODUCTS
2018 2019 2020
Product :
1Q 2Q @ 3Q 4Q 1Q 2Q 3Q 4Q Jan
L China (RMB/Ton)| 8,784 7,996 7816 8,125 7,400 7.322 6,734 6,450 6,570
sine | S S ET TT  E e  E sT R
y Europe (EUR/Ton)| 1,315 1,286 1227 1234 1,175 1,138 1,058 1,506 1,100
Global | yyeerio China (RMB/Ton)| 19967 = 18181 = 17,445 = 20862 | 17415 18522 « 17,38 i 18397 | 18,500
' athionine | s o L TR Y e I eas e TS
Price Europe (EUR/Ton)| 2374 2220 = 2077 2,087 1,980 1,860 1810 1,684 2,000
Tstont China (RMB/Ton) | 112,295 = 62218 = 61,561 = 58,180 | 54,865 51573 « 45500 i 45667 | 44,000
rvotoohan | L ST S A A ) DOARIASOROR RSO IOt SRS Ao
yPIop Europe (EUR/Ton)| 13117 = 11,643 8754 7,792 7,570 6,708 5,793 5,500 4,750
* Source: Feed market institutions
2. BIO: MARKET SHARE OF [KEY PRODUCTS
Lysine Tryptophan Nucleotide
20% - 80% - 60% -
30% - 60% -
° 55% -
20% - 40% -
50% -
10% - 20% - j
O% = T T T O% I 45% 1 T T T
2013 2017 2018 2019 2013 2017 2018 2019 2013 2017 2018 2019

* Source: CJCJ estimates

21



VI. KEY FIGURES BIO DIVISION
3. FEED& CARE: GLOBAL LIVESTOCK PRICES
2018 2019 2020
1Q 20 3Q 4Q 1Q 20 | 3Q Oct Jan
\("\fﬁ’fg;‘fjg? 28400 39900 48500 48100 | 45200 34400 = 33400 64400 | 74,100
Livesci(')ociaérice'”d‘f”ss?lfé’)“'try 17400 19400 = 18000 = 17000 | 16000 = 15600 = 15000 = 17000 | 14,200
e /“.?S) 4163 4876 5328 3952 | 3643 4560 | 4705 3358 | 2923

*Source: KAPE, industry estimates
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E-mail: ¢jcj.ir@cj.net

WWW.CJj.CO.Kr





https://m.irgo.co.kr/IR-ROOM/097950

	CJ제일제당_2019 4Q 실적발표 자료(영문).PDF.pdf
	IR장표_CJ제일제당

